
Contents:

p-ISSN : 2319-7668e-ISSN : 2278-487X

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IOSR IOSR Journals
International Organization
of Scientific Research

Volume : 22  Issue :  5 Series-4

  Insurgencies and Future of Nigeria Economy                                                   01-10

  Agha Nancy. C (PhD), Oladele Rotimi, Ezugwu Christian Ikechukwu

Factors affecting Customers' Satisfaction of Online Shopping–Evidence from  11-17

Kabul, Afghanistan

 Hamayun Khan ,  Saed Mansoor Sadat , Hardik Kamboj

     Consumer Perception and Purchasing Behavior towards LED Lights                18-32

  Dr.S.Padmini

 The Impact of Service Quality on Customer Satisfaction Leading To WOM in   33-40

Training and Course Institution

Ade Permata Surya

  Effects of Artificial Intelligence on Business Performance in the Banking         41-49

Industry (A Study of Access Bank Plc and United Bank for Africa-Uba)

 ELEGUNDE, Ayobami Folarin (Ph.D.), SHOTUNDE, Oladimeji Idris

 Influence of service quality, patient value to patient satisfaction and loyalty      50-68

(study at some hospitals in the city of Makassar)

 Rosmawati, Basri modding, Baharuddin S, Jeni kamase, AckhriansyahAchmad Gani

  The Importance of Service Quality and Institutional Image on Customer          69-73

Satisfaction

Syamsuddinnor, Widji Astuti, Junianto Tjahyo Darsono


	Page 1

