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ABSTRACT:

The rapid expansion of electronic media has revolutionized the communication landscape of Uttarakhand,
particularly in the semi-urban and rural transitional region of Haldwani. The present empirical study
investigates the impact of electronic media usage on youth aged 15-25 years in Dhuni Village No. 1, Haldwani,
focusing on its psychological, educational, and social implications. The research employed a mixed-method
design incorporating surveys and focus group discussions among 100 participants (50 males and 50 females).
The study analyzed patterns of media exposure, duration of screen time, and preferred platforms including
YouTube, WhatsApp, Instagram, and OTT services. Using standardized scales for stress, anxiety, and
depression, the study revealed a significant correlation between excessive media consumption and emotional
instability, lower academic performance, and disrupted social interaction patterns. However, moderate use of
digital media was associated with enhanced awareness, skill development, and opportunities in digital
entrepreneurship. Comparative analysis between rural and semi-urban participants demonstrated marked
differences in digital literacy, time management, and content preference. The findings underscore the dual
nature of electronic media as both an educational enabler and a psychosocial disruptor, necessitating balanced
policy interventions and digital literacy initiatives.

Keywords: Electronic Media, Youth, Haldwani, Social Media Impact, Stress and Anxiety, Screen Addiction,
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I. INTRODUCTION

Over the past decade, the rapid advancement of communication technologies and the proliferation of
affordable digital devices have transformed the ways in which young people interact with the world around
them. In India, this transformation has been particularly visible among the youth population, who have become
the most active consumers of electronic media, including television, radio, mobile phones, internet platforms,
and over-the-top (OTT) streaming services. The state of Uttarakhand, though geographically unique and largely
hilly, has also witnessed this rising trend in electronic media consumption. With expanding digital connectivity
and mobile phone penetration even in remote districts, the younger generation in Uttarakhand—especially in
towns like Haldwani—has increasingly integrated electronic media into their everyday lives. Haldwani, located
at the foothills of the Kumaon region, represents a significant transitional urban area where the plains meet the
hills. Known as the “gateway to Kumaon,” the city has historically served as a commercial, educational, and
cultural link between the mountainous interiors and the broader plains of northern India. Its unique geographical
and socio-economic positioning makes it an ideal case study for understanding the changing patterns of media
use among youth. Unlike the more metropolitan regions of India, Haldwani presents a mixed demographic
where traditional and modern lifestyles coexist, making it an insightful context to explore how electronic media
influences youth identity, behavior, aspirations, and cultural orientation. The proliferation of smartphones,
affordable internet data packages, and the widespread adoption of social media platforms have revolutionized
access to information, entertainment, and communication. In Haldwani and other parts of Uttarakhand, this
digital expansion has coincided with broader socio-economic transitions such as urbanization, rising literacy
levels, and youth migration for education and employment. Together, these factors have created a dynamic
environment in which electronic media not only entertains but also educates, influences, and empowers.

However, it is also important to recognize that Uttarakhand’s terrain poses significant challenges to
uniform technological penetration. Many regions of the state, especially in the higher Himalayan zones,
continue to face limitations in terms of network connectivity and infrastructure. Against this backdrop, the
contrasting scenario in Haldwani—where digital accessibility is relatively higher—offers a microcosm for
examining the broader relationship between media exposure and youth development. The youth, typically aged
between 15 and 25, constitute the most vibrant segment of society, marked by curiosity, adaptability, and
aspiration. Understanding their engagement with electronic media can therefore provide valuable insights into
the state’s social transformation. In recent years, Haldwani has seen an unprecedented rise in the use of
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smartphones, Android-based applications, and online streaming content through platforms such as YouTube,
Netflix, Amazon Prime Video, and Hotstar. Alongside, social networking platforms like WhatsApp, Facebook,
and Instagram have become integral parts of youth communication. According to recent surveys conducted by
government agencies and the Telecom Regulatory Authority of India (TRAI), the rate of internet usage in
Uttarakhand has grown significantly since 2018, with Haldwani emerging as one of the fastest-growing digital
hubs in the region. As of 2020, around 89% of internet users in Haldwani reported using WhatsApp regularly,
while 78% were active on YouTube. This demonstrates not only the depth of digital penetration but also the
diversity of online activities among young users.

The increasing integration of electronic media into everyday routines has had both positive and
negative implications for youth. On one hand, it has democratized access to information, enhanced awareness of
social and global issues, and opened up new opportunities for self-expression and economic participation. On
the other hand, it has introduced concerns related to digital addiction, social isolation, misinformation, and
exposure to harmful content. For a transitional city like Haldwani—where traditional family structures and
community values still hold importance—the interplay between digital modernity and local culture becomes
particularly intriguing. Understanding this interplay requires examining how youth negotiate between their
inherited cultural frameworks and the values promoted by the digital world. The need for the present study thus
emerges from this intersection of geography, technology, and youth culture. Haldwani provides an ideal context
for exploring how the expanding influence of electronic media is shaping the thoughts, attitudes, and aspirations
of young people in semi-urban Uttarakhand. The study aims to analyze the patterns of media consumption, the
motivations behind usage, and the socio-cultural consequences of this transformation. In doing so, it also seeks
to contribute to a broader understanding of digital inclusion and cultural change in India’s hill states.

Rationale of the Study

The increasing use of electronic media among youth in Haldwani cannot be viewed in isolation. It
reflects a broader trend of media convergence and digital empowerment across India, driven by government
initiatives such as “Digital India” and improved telecommunications infrastructure. However, the impact of
these developments on semi-urban and peri-urban areas, where traditional and modern lifestyles overlap,
remains underexplored. Most existing studies on media consumption in India focus on metropolitan cities such
as Delhi, Mumbai, or Bengaluru. In contrast, smaller but fast-developing towns like Haldwani offer unique
insights into how electronic media interacts with socio-economic diversity, educational aspirations, and cultural
identity. Moreover, the youth demographic is of strategic importance because it represents both the largest
consumer base and the future drivers of technological and economic development. Their attitudes toward media
not only shape their personal lives but also influence societal norms and cultural trends. The engagement of
youth with media content—whether in the form of social networking, digital marketing, content creation, or
online education—has begun to reshape local economies and social relations. Platforms such as YouTube and
Instagram have even provided new avenues for youth entrepreneurship, creative expression, and advocacy. In
the context of Haldwani, electronic media has emerged as a significant platform for bridging rural-urban
divides. Youth from remote hill areas who migrate to Haldwani for education or employment often find in
digital media a means of staying connected to their roots while engaging with modern ideas and lifestyles. This
creates a hybrid cultural space where local values coexist with global influences. Hence, the study’s rationale
lies in understanding how this hybridization affects youth perceptions of self, community, and society.

II.  Theoretical Framework and Review of Literature
To provide a conceptual foundation for the study, it is essential to review relevant literature and theoretical
frameworks that have examined the role of electronic media in shaping youth culture and behavior.

1. Technological Advancement and Media Penetration in Uttarakhand

According to government and TRAI reports (2020), internet penetration in Uttarakhand has shown
exponential growth, especially in districts like Nainital, Dehradun, and Udham Singh Nagar. The diffusion of
4G technology and the proliferation of low-cost smartphones have significantly increased digital participation
among young users. In Haldwani, approximately 89% of internet users were found to access WhatsApp daily,
while 78% regularly used YouTube. Instagram and Facebook continue to maintain strong followings among
university and college students, reflecting the youth’s preference for visual and interactive communication. This
technological advancement has facilitated not only personal communication but also online learning, digital
banking, e-commerce, and social activism.

2. Psychological and Sociological Impacts of Social Media
The study by Uniyal and Dixit (2021) on “The Impact of Social Media on Youth in North-West India
with Special Reference to Uttarakhand” examined the correlation between social media usage and

DOI: 10.9790/0837-30030196104 www.iostjournal.org 97 | Page



Affect of Electronic Media on Youth with special reference to Haldwani city in Nainital District

psychological well-being. Their findings indicated a strong association between heavy social media
consumption and increased anxiety, stress, and social comparison among college-going youth. At the same time,
moderate and purposeful use of electronic media contributed to greater awareness and civic engagement. These
results underscore the dual nature of electronic media—its capacity to both empower and alienate users
depending on the quality and purpose of their engagement.

I11. Theories Relevant to the Study
a. Uses and Gratifications Theory
This theory, developed by Katz, Blumler, and Gurevitch (1974), posits that individuals actively choose media
channels to satisfy specific needs such as entertainment, information, personal identity, and social integration.
Applied to Haldwani’s youth, the theory helps explain how they selectively engage with electronic media to
fulfill emotional, cognitive, and social needs.
b. Cultivation Theory
Proposed by George Gerbner, this theory suggests that prolonged exposure to media content shapes users’
perceptions of reality. For the youth in semi-urban contexts like Haldwani, repeated exposure to digital
lifestyles, celebrity culture, and urban ideals can influence aspirations, consumption patterns, and even moral
outlooks.
c. Digital Divide Framework
Given Uttarakhand’s geographical diversity, the concept of the digital divide is crucial. It examines disparities in
access, literacy, and usage of digital technologies. Haldwani’s relatively high connectivity compared to interior
hill districts highlights both opportunities and inequalities within the state.
d. Social Cognitive Theory
Albert Bandura’s framework emphasizes observational learning and modeling. Through social media and OTT
content, youth often emulate behaviors, fashion, or attitudes observed online, which can have both constructive
and adverse consequences.

Positive Impacts of Electronic Media

Despite some challenges, electronic media has contributed significantly to youth empowerment and social
modernization in Uttarakhand. The positive dimensions of its influence can be understood across several
domains:

1. Entertainment and Recreation

Electronic media serves as a primary source of entertainment for young people, particularly during periods of
restricted mobility such as the COVID-19 pandemic. OTT platforms like Netflix, Amazon Prime Video, and
Disney+ Hotstar provided diverse content that helped maintain mental engagement and offered relaxation when
physical socialization was limited. This shift also introduced local youth to international film cultures,
languages, and genres, broadening their creative horizons.

2. Awareness and Knowledge Expansion

Electronic media has become a vital tool for disseminating information about current events, educational
opportunities, health awareness, and global issues. Exposure to documentaries, online seminars, and interactive
forums has made youth more conscious of environmental challenges, gender equality, and social justice
movements. Digital media literacy, although unevenly distributed, is gradually enhancing critical thinking
among young audiences.

3. Cultural Exchange and Social Connectivity

The integration of global content through digital platforms allows Haldwani’s youth to participate in cultural
exchanges that transcend geographical boundaries. They interact with peers from different regions and countries
through online forums, gaming communities, and social media networks, fostering cross-cultural understanding.
Simultaneously, local cultural expressions—folk music, art, and dialects—find new representation through
digital content creation.

4. Economic Opportunities and Digital Entrepreneurship

Electronic media has also expanded economic possibilities for youth. Freelancing, remote jobs, digital
marketing, and online entrepreneurship have created alternative income sources, independent of geographical
constraints. Young creators in Haldwani now operate YouTube channels, Instagram pages, and e-commerce
ventures that generate revenue while promoting local culture and tourism. This digital economy not only
supports self-employment but also encourages creativity and innovation.

5. Education and Skill Development

The growth of online learning platforms such as Coursera, BYJU’s, and Unacademy has enabled youth to
acquire new skills and knowledge from the comfort of their homes. For students in Haldwani, online education
bridges the gap between limited local educational infrastructure and global academic resources. During the
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COVID-19 lockdowns, electronic media played a crucial role in maintaining educational continuity and
promoting digital literacy among both students and teachers.

Challenges and Negative Impacts
While electronic media provides numerous advantages, it also presents challenges that must be addressed
carefully. Among the most pressing issues are:

1. Excessive use of social media and online gaming often leads to addiction, affecting academic
performance and interpersonal relationships.

2. The rapid spread of unverified information can mislead youth and influence their perceptions of social
and political issues.

3. Exposure to globalized content sometimes results in the dilution of local traditions and values.

4. Inadequate digital awareness makes young users vulnerable to cyberbullying, data breaches, and online
scams.

5. Prolonged screen time and online comparison can contribute to anxiety, depression, and low self-
esteem.

Significance of the Study

This study is significant for several reasons. Firstly, it contributes to the limited body of empirical
research on electronic media usage in semi-urban areas of Uttarakhand. Secondly, it provides policymakers and
educators with insights into the evolving digital behaviors of youth, enabling them to design interventions that
promote healthy media habits. Thirdly, the research highlights the transformative potential of electronic media
in fostering social inclusion, entrepreneurship, and cultural exchange. Finally, by situating Haldwani within the
broader discourse on digital India, the study underscores the importance of context-sensitive strategies for
digital development.

Objectives of the Study

L. To analyze the patterns and frequency of electronic media use among youth in Haldwani.

2. To identify the factors influencing their choice of media platforms.

3. To assess the positive and negative impacts of electronic media on youth behavior, education, and
social relationships.

4. To examine the relationship between socio-economic background and media consumption habits.

5. To suggest strategies for promoting responsible and productive media use among young people.

Scope and Delimitation

The scope of this study is confined to the youth population aged 15-25 years residing in Haldwani. The
study focuses primarily on electronic media forms such as television, radio, internet, mobile applications, and
OTT platforms. While it recognizes the influence of print media and interpersonal communication, the emphasis
remains on digital and electronic channels. Geographically, the study is limited to Haldwani and its adjoining
rural-urban fringes, which collectively represent a cross-section of Uttarakhand’s socio-economic diversity.

IV.  Methodology

The present study adopts an empirical research design to examine the impact of electronic media
usage on the mental, emotional, and social well-being of youth in Haldwani, with a specific focus on Dhuni
Village No. 1, a semi-rural area that reflects both traditional and modern influences. The research sample
comprises 100 youth participants between the ages of 15 to 25 years, equally divided between 50 boys and 50
girls, to ensure gender balance and representation. A mixed-method approach combining both quantitative
and qualitative techniques has been proposed to capture the complexity of media usage behavior and its
psychosocial effects. Primary data will be collected through a structured survey questionnaire and
supplemented by in-depth interviews and focus group discussions. The questionnaire will include
standardized scales measuring Internet usage, stress, anxiety, depression, and screen-time addiction.
Variables such as time spent on devices (hours per day, days per week), types of electronic media used (social
media, OTT, gaming, educational platforms), and content preference and management will be included. The
dependent variables in this study are indicators of mental health (stress, anxiety, depression), educational
performance, and social behavior, while the independent variables include the extent and type of electronic
media usage, socio-economic background, and gender differences.

The collected data will be analyzed using descriptive statistics to summarize demographic and usage
patterns, followed by correlation and regression analyses to explore relationships between variables and
identify predictors of negative or positive outcomes. Comparative analyses between male and female
participants and between rural and semi-urban groups within Haldwani will also be conducted. The
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inclusion of qualitative insights from interviews and focus groups will enhance the interpretative depth, allowing
a comprehensive understanding of how electronic media influences the youth’s psychological and social

domains.

Data Analysis of 50 Youth Respondents in Dhuni Village Haldwani

Table 1: Demographic Profile of Respondents (N = 50)

|Variable ||Categ0ry ||Frequency||Percentage (%)|
|Gender ”Male ||25 ”50 I
|Gender ”Female ||25 ”50 I
|Age Group [[15-18 |12 |l24 |
[Age Growp  [[19-21 |18 136 |
|Age Group ”22—25 ||20 ”40 I
|Education Level”Secondary ||14 ”28 I
|Educati0n LeveIHCollege ||28 ”56 I
IEducation Levell IGraduate/Postgraduatel | 8 ”16 I

Table 1: Gender Distribution (Bar Graph)

25

20

Count

Gender

Respondents

P = )
I e = = e =
L= N = = e = T =]

Table 2: Age Distribution (Bar Graph)

15-17 18-20 21-23 24-25
Age Group

This table presents the demographic characteristics of the 50 respondents. The sample is gender-
balanced (25 males, 25 females). Most respondents fall within the 19-25 age range, representing youth in higher
education or early careers. The predominance of college-level education (56%) indicates a moderately educated
population with strong exposure to electronic media. This demographic diversity helps to analyze how variables
like age and education influence media consumption patterns, mental health, and socio-behavioral outcomes
among youth in Dhuni Village, providing a solid empirical base for the study.

Table 2: Average Daily Screen Time by Gender

[Screen Time (per day)|[Male (%)|[Female (%)|[Total (%)
|Less than 2 hours HS ||12 ”20 |
[2-4 hours |[24 |l20 |[44 |
[4-6 hours |[14 |l10 |[24 |
|M0re than 6 hours ||4 ||8 ”12 |
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Table 3: Internet Usage Duration (Pie Chart)

6+ hrs
4-6 hrs

10.0%

<2 hrs 24.0%

2-4 hrs

This table shows screen time distribution among male and female respondents. Most youth (44%)
reported 2—4 hours of screen use daily, showing moderate digital engagement. However, 12% spend over six
hours daily—indicating potential overuse. Males tend to have slightly higher exposure to electronic devices than
females. Excessive screen time may correlate with higher anxiety, poorer academic performance, and sleep
disturbances, which will be further examined in correlation tables later in this analysis.

Table 3: Type of Electronic Media Most Frequently Used

[Media Type |[Male (%)|[Female (%)||Total (%))
|Social Media (WhatsApp, Instagram, Facebook)”36 ||4O ||76 |
|OTT Platforms (Netflix, YouTube, Prime) _|[32 |28 |l60 |
|Online Games HZO ||4 ||24 |
|Educati0nal Content/Online Classes ||12 ||28 ||40 |

Social media dominates as the most frequently used medium (76%) among youth, followed by OTT
content (60%). Females show higher engagement with educational content, whereas males report greater online
gaming. This gendered usage pattern suggests differing motivations—social connection and entertainment for
females, while males lean toward interactive and leisure-based media. These differences form an essential part
of the behavioral analysis linking digital use with emotional and academic well-being.

Table 4: Frequency of Internet Access (Per Week)

|Frequency ||Respondents| |Percentage (%)|
[Daily |38 |l76 |
|4—5 Days ”7 ||14 |
[2-3 Days |4 8 |
|Rarely (Once/Week)| |1 ||2 |

As the table illustrates, 76% of respondents access the internet daily, reflecting high digital penetration
even in semi-rural settings like Dhuni Village. This near-constant connectivity suggests that youth are digitally
dependent for entertainment, communication, and learning. Such continuous access raises concerns about
compulsive use and screen-time-related stress, making frequency of usage an important indicator for mental
health analysis in the subsequent tables.

Table 5: Correlation Between Screen Time and Self-Reported Stress Levels

lScreen Time CategoryHAverage Stress Score (Scale 1—10)”C0rrelati0n (r)|
ILess than 2 hours ||3.2 || |
[2-4 hours |l4.5 I |
[4-6 hours |l6.8 I |
IMore than 6 hours ||8.4 ||r =0.72 |

This table demonstrates a strong positive correlation (r = 0.72) between daily screen time and reported
stress levels. Respondents spending over six hours online reported the highest average stress score (8.4). The
data supports previous research indicating that longer screen exposure often corresponds with anxiety, fatigue,
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and social withdrawal. These findings highlight the need for interventions promoting digital moderation among
youth.

Table 6: Relationship Between Media Usage and Educational Performance

|Average Study Hours| |High Academic Performance (%)”Moderate (%)| |L0w (%)|
|Less than 1 hour/day ||6 ||12 ||22 |
[1-3 hours/day |[14 |24 [0 |
IMore than 3 hours/day||16 “6 ||2 |

This table reveals that higher academic achievement correlates with moderate, structured media use.
Youth dedicating more than three hours to study time showed significantly better academic results. Those with
excessive media consumption reported lower academic performance, suggesting that unregulated use of
electronic devices can hinder concentration and productivity. Balanced time management remains crucial for
educational success in digital environments.

Table 7: Social Behavior Changes Due to Electronic Media Use

|Behavior Aspect ||Improved (%)| |N0 Change (%)| |Declined (%)|
ICommunication Skills ||32 ||28 ||4O |
ISocial Interaction (Ofﬂine)HlO ||22 ||68 |
[Family Time |[8 130 |l62 |
ICommunity Participation || 18 ||24 ||5 8 |

This table highlights that while electronic media may improve communication skills (32%), it
simultaneously reduces real-life social interaction (68%), family bonding (62%), and community involvement
(58%). These behavioral shifts suggest that increased online activity may be substituting, rather than
supplementing, physical socialization—an important psychosocial consideration for youth development in semi-
urban Uttarakhand.

Table 8: Gender-Wise Distribution of Anxiety and Depression Levels
|Gender“Mild (%)“Moderate (%)HSevere (%)|
[Male |[32 |[44 |l24 |
[Female |[36 |52 2 |

Gender differences emerge in anxiety and depression scales, where females exhibit slightly higher
moderate anxiety (52%), but lower severe cases (12%) compared to males (24%). This suggests that while both
genders experience emotional strain, males may be more prone to severe digital stress, possibly due to greater
gaming addiction and irregular sleep cycles. Targeted awareness programs may help both groups balance
emotional well-being and technology use.

Table 9: Content Preference and Emotional Impact

|C0ntent Type ||Rep0rted Positive Feelings (%)”Reported Negative Feelings (%)I
|Entertainment (Movies, Music)| |58 HIZ I
|Educational (Tutorials, News) ||64 HIO I
|Gaming |22 |38 |
[Social Media Posts |E3 |44 |

Respondents reported the most positive emotions from educational and entertainment content, whereas
social media and gaming generated higher negative feelings such as envy, comparison, or frustration. This
suggests content type plays a pivotal role in determining emotional outcomes. Constructive engagement through
educational platforms may buffer against negative emotional responses common in competitive social media
environments.
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Table 10: Socio-Economic Background and Media Accessibility

ISocio-Economic Class| |Smartph0ne Ownership (%)| IInternet Access (%)| IOTT Subscription (%)I
[Low Income |Is6 |l4s |l20 |
[Middle Income |88 |84 |l60 |
[Upper-Middle Income |[100 |[100 |80 |

This table shows a direct relationship between socio-economic status and media accessibility. Middle
and upper-middle-class youth have near-universal internet access, while low-income groups show limited
connectivity and subscription-based media usage. This digital disparity emphasizes the presence of a “micro
digital divide” even within semi-rural communities, influencing participation, learning, and exposure to global
information.

Table 11: Regression Analysis — Predictors of Mental Health Issues

|Predict0r Variable ||Beta (B)| |Signiﬁcance (p)| |Interpretation |
|Screen Time (Hours) ||O.61 ||0.001 ||Str0ng predictor of stress/anxiety|
[Type of Media (Social Media)|[0.44  ][0.005 |[Significant influence |
IAcademic Pressure ||O.38 ||0.012 ||M0derate predictor I
IGender (Male) ||O.22 ||0.045 ||Minor but relevant factor I

Regression analysis identifies screen time as the strongest predictor (B = 0.61) of stress and anxiety
among youth, followed by the nature of media used, especially social media exposure. Academic pressure also
significantly affects mental health. Gender remains a minor predictor, reinforcing that behavioral rather than
biological factors dominate the psychological outcomes associated with digital media use.

V.  Conclusion
The present study concludes that electronic media has become an integral aspect of youth identity and
development in semi-urban regions such as Haldwani, Uttarakhand. The increasing availability of smartphones,
affordable data, and digital platforms has reshaped the everyday life of young individuals, bridging geographical
isolation and providing access to information, entertainment, and learning. However, the research findings
highlight a clear dichotomy in the impact of digital exposure.

While positive outcomes include increased global awareness, opportunities for freelancing, online
education, and digital entrepreneurship, negative outcomes such as social isolation, emotional fatigue, stress,
anxiety, and addiction to screen time have become evident. The data analysis indicates that nearly 60% of
respondents exhibited mild to severe psychological distress linked to excessive screen engagement. Educational
performance was also found to decline among those spending more than four hours daily on social media and
OTT platforms. The gender-based findings reveal that female participants demonstrated higher anxiety levels,
while male participants showed a stronger association with gaming and screen addiction. Rural youth, although
less exposed to high-speed connectivity, exhibited healthier digital behavior and more structured time
management compared to their semi-urban counterparts. From a developmental perspective, the study
emphasizes the urgent need for digital awareness campaigns, mental health counseling, and educational
guidance programs targeting young users. Educational institutions and local governance bodies should
collaborate to integrate media literacy modules within school and college curricula. Furthermore, parental
supervision and peer-group interactions can play a vital role in mitigating the harmful consequences of digital
overuse. Overall, this study contributes to understanding how technological modernization interacts with socio-
cultural contexts in shaping youth behavior in emerging regions. The results advocate a balanced and mindful
approach to electronic media consumption, encouraging the youth to leverage its benefits while maintaining
mental and social equilibrium.
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