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Abstract: 
Background: This study aims to analyze the role of learning orientation in mediating entrepreneurship 

orientation to increase the competitive advantage of SMEs. Many studies have found that SME entrepreneurship 

can increase competitive advantage. Does this effect also apply if the relationship between these two variables 

is mediated by learning activities? 

Materials and Methods: This research was conducted in Malang Raya, East Java, Indonesia on SMEs who are 

followers of the Facebook account: Aneka Usaha and Bisnis Malang Raya (AUBMR) until January 2022, as 

many as 39,816 followers, with a sample of 100 SMEs. Research analysis using Partial Least Squares (PLS) 

method. 

Results: The results of the study are: entrepreneurship orientation directly affects competitive advantage and 

learning orientation. And learning orientation has a significant positive effect on competitive advantage. 

Indirectly, entrepreneurship orientation has a significant positive effect on competitive advantage through 

learning orientation. These results indicate that the role of the learning orientation variable is important in 

increasing the influence of entrepreneurship on competitive advantage as a mediating variable. 

Conclusion:The influence of the entrepreneurship orientation variable in increasing competitive advantage can 

be done either directly or through learning orientation. 
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I. Introduction 
Small and medium-sized enterprises (SMEs) are assets that strengthen the regional economy's pillars 

while also serving as a medium for regional advancement. Today, SMEs are not only pillars, but also a necessity 

for people in need of work [13]. Small and medium-sized enterprises (SMEs) are the foundation of hope for 

creating jobs, maintaining and even increasing economic growth, and serving as a source of foreign exchange 

through export activities. SMEs actively save the economy by absorbing labor, production sources, and sources 

of income. The presence of SMEs in a region encourages an increase in local products, which in turn encourages 

an increase in national products. An SME can survive in the long run if it can compete for consumers' attention. 

To be successful, SME entrepreneurs must be creative and innovative [28]. Through innovative 

approaches to risk management, resource effectiveness, and value development, SME entrepreneurs must be 

able to proactively identify ways to reach and retain profitable customers [16]. They must be able to cultivate an 

entrepreneurial spirit, which includes developing new visions [30], exploring opportunities and taking risks [17], 

innovating, and creating organizations [9]. U Companies that can expand their entrepreneurial activities will 

gain a competitive advantage, according to Usvita (2015) and [29], who claim that entrepreneurial orientation 

has a significant effect on competitive advantage. The greater the entrepreneur's entrepreneurial orientation, the 

greater the likelihood of achieving a competitive advantage. 

Entrepreneurs' ability to serve customers can increase their competitive advantage based on product 

quality, competitive pricing, and product uniqueness [10]. Companies can gain a competitive advantage by 

making the product or service's value and benefits outweigh the costs. Consumers typically purchase based on 

the value or benefits of the product or service itself. As a result, if consumers receive more value or benefits 

than competitors, the company has an immediate competitive advantage. 

Malang Raya is a district in East Java, Indonesia, comprising Malang City, Batu City, and Malang 

Regency. A large number of SMEs active in various business communities can be found in the region. One of 

them is SMEs who follow the Facebook account of Aneka Usaha danBisnisMalang Raya (AUBMR), which is 
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then used as the subject of this research.  These SMEs require assistance in overcoming obstacles, realizing their 

potential, and increasing their competitiveness in order to grow into a stabilizing force for the regional economy. 

 

II. Material And Methods 
 

Population and Sample 

This study's population consists of all entrepreneurs or owners of Small and Medium Enterprises 

(SMEs) who are followers of the Aneka Usaha and Bisnis Malang Raya (AUBMR) Facebook account, which 

has 39,816 followers as of January 2022. In this study, the sample size was calculated using the Slovin formula 

[22], as follows: 

𝑛 =
𝑁

1 + 𝑁𝑑2
 

Note : 

n = minimum sample size 

N = population size 

d = error tolerance (sampling error)  

 

Thus, if the error tolerance = 10%, the number of samples = 99,74947 people rounded up = 100 people 

 

Data analysis 

The data analysis method used in this study is Partial Least Squares (PLS). Partial Least Squares is a 

predictive technique that can handle many independent variables, even if they are multicollinear[19].In PLS, the 

path analysis model is made up of three sets of relationships: (1) the inner model, (2) the outer model, and (3) 

the weight relation. 

  

Research Concept Framework 

The conceptual framework of the research begins with the assumption that entrepreneurship abilities 

can increase competitive advantage and remain influential indirectly through learning activities 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure no 1 :Research Concept Framework 

 

Validity and Reliability Test 

An indicator is declared valid if the convergent validity has a minimum loading value of 0.7. [24]. In 

this study, PLS was used to analyze three variables and nine indicators. The results include all indicators that 

have been declared valid based on this parameter because their loading factor value is greater than 0.7. (Figure 

no 2). 

 

III. Result 
This study was conducted  bysharing  Google Forms questionnaires to followers of  Facebook account 

of Aneka Usaha and Bisnis Malang Raya (AUBMR).  The results is168 people filled out and returned the 

questionnaire during the collection period. To avoid questionnaires with incomplete answers, the accepted 

Google forms were checked one by one, and 156 copies with complete questionnaires were obtained. Only 100 

respondents were chosen for this study based on the needs of the sample. The following are the findings of the 

study: 
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Direct and Indirect Effect 

 

 
Figure no 2 : Research Result Framework 

 

Table 1shows the values in the path coefficient, t-statistics and P-value columns for testing the direct 

effect hypothesis between variables. The results show that all of correlations  are significant and the hypothesis 

are accepted, namely hypothesis 1 (H2), hypothesis 2 (H2) and hypothesis 3 (H3). 

 

TABLE I: Testing Result of Direct Effect 

 

Source: Primary data processed 2022 

 

Table 2 shows the path coefficient values, t-statistics and P-values for testing the hypothesis of the 

indirect effect between entrepreneurship orientation  variables and on competitive advantage through learning 

orientation. The results show this correlation is a significant.  

 

TABLE II : Testing Result of  Indirect Effect 

Hypothesis 
Variable Path 

Coeff. 
t – Stat. P- Value Remark Character. 

Exogen Mediator Endogen. 

H4 EO LO CA 0,302 3,324 0.001 Sig Mediation 

Source: Primary data processed 2022 

 

 

IV. Discussion 
ResearchHypothesisTesting 

Hypothesis testing 1: The effect of entrepreneurship orientation  oncompetitive advantage 

The results of testing hypothesis 1 (H1) show that entrepreneurship orientation has a significant 

positive effect on competitive advantage. The coefficient value of 0,318 and the t-stat value of 2,618, both of 

which are greater than the t-table value of 1.66088 with a p-value of 0.009, indicate this result. According to the 

findings of this study, SME entrepreneurs in Malang Raya can increase their competitive advantage by 

increasing: learning commitment, open-mindedness, and having a shared company vision. 

The findings of this study contradict those of [5], who found that entrepreneurship orientation has no 

significant effect on competitive advantage. The findings of this study, however, are consistent with the findings 

Hypo. Corr. 
Path 

Coeff. 

t – 

Stat. 

P- 

Value 
Rem. 

H1 EO CA 0,318 2,618 0.009 Sig Acc 

H2  EO  LO 0.768 16,129 0.000 Sig Acc 

H3 LO CA 0,394 3,288 0.001 Sig Acc 
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of [15],[18], [14], [4],[32], and [20], who discovered that entrepreneurship orientation has a significant effect on 

competitive advantage. Entrepreneurs with entrepreneurship skills can manage resources creatively and 

innovatively to create opportunities for success [27]. Entrepreneurs with entrepreneurship skills can create 

unique products of high quality at competitive prices, giving them a competitive advantage.  The findings of this 

study back up [6],  belief that people with an entrepreneurship spirit can manage their businesses professionally. 

Furthermore, this finding is consistent with [33], who believe that entrepreneurs who are creative and innovative 

in problem solving can find opportunities for success in their business. 

 

Hypothesis testing 2: The Effect of Entrepreneurship Orientation on Learning Orientation 

The results of testing hypothesis 2 (H2) show that entrereneurship orientation has a significant positive 

effect on learning orientation. This is indicated by the coefficient value of 0.768 and the t-stat value of 16,129, 

which are both greater than the t-table value of 1.66088 with a p-value of 0.000. According to this findings, 

SME entrepreneurs in Malang Raya can improve their entrepreneurial abilities by increasing: learning 

commitment, open-mindedness, and having a shared vision of the company. 

The findings of this study are consistent with the findings of [7],[15], [21], who discovered that entrepreneurship 

orientation has an effect on learning orientation. The results of this study indicate that people who have an 

entrepreneurial spirit will always think and act creatively and proactively, so they are willing to open their 

minds to change for the better by carrying out learning activities. [25], state that learning orientation is a concept 

that values knowledge, is open-minded, and has a shared vision. With a learning culture that is inherent in a 

person, he is always oriented to the future. As stated by [12], that learning orientation is a culture that is agreed 

upon by all members of the organization/company related to the basic value of the importance of learning. By 

learning will motivate a person's mindset to develop their competence [1]. 

Hypothesis testing 3: The effect of learning orientation on competitive advantage 

The findings of hypothesis 3 (H3) testing show that learning orientation has a significant influence on 

the competitive advantage of SMEs in Malang Raya. The coefficient value of 0.394 and the t-stat value of 

3,288, both of which are greater than the t-table value of 1.66088 with a p-value of 0.001, indicate this result. 

The findings of this study on SMEs in the Malang Raya area indicate that learning  activities, such as learning 

commitment, open-mindedness, and having a shared company vision, can provide a competitive advantage. 

With this learning culture SME entrepreneurs in Malang Raya are willing to create products that are distinct 

from others, with consistently high quality, and at reasonable prices. 

This finding supports the opinion of [11], which suggests that learning orientation is part of an 

organization-wide activity in organization development that creates and uses knowledge as a supporting tool in 

gaining competitive advantage. Learning orientation provides permanent changes in individual knowledge as a 

result of the many experiences and exercises carried out. Organizations that apply learning orientation for all 

employees have a chance of success compared to organizations that do not implement it. Developing learning 

skills within the organization is one of the organization's efforts to balance the changes that occur in its 

environment. Farrell (2000) states that organizational learning is considered the key to the success of the 

organization in the future 

The findings of this study are consistent with those of [2], who discovered that learning orientation has 

effect to competitive advantage, but  not  consistent with those of [21],  who discovered that learning orientation 

has no effect to competitive advantage 

 

Hypothesis testing 4: The effect of entrepreneurship orientation  oncompetitive advantage  through learning 

orientation 

The findings of testing hypothesis 4 (H4) show that the variable of entrepreneurship orientation has a 

significant effect on competitive advantage through learning orientation. This is demonstrated by a coefficient 

value of 0.302, a t-statistic value of 3,324, which is less than the t-table value of 1.66088, and a p-value of 

0.001. These findings show that entrepreneurial orientation, as measured by indicators such as autonomy, 

proactiveness, and risk-taking courage, can significantly influence competitive advantage. 

Malang Raya SME'sdetermination to benefit from making their own decisions, being proactive, and 

daring to take business risks can increase effectively competitive advantage. Through the mediation of learning  

orientation variables with the  activities such as learning commitment, open-mindedness, and having a shared 

vision of the company can influence their competitive advantage that  demonstrated by: product uniqueness, 

product quality, and competitive prices.  

The findings of this study are consistent with the idea of [3], which states that an organization will have 

a sustainable competitive advantage if it has the resources or expertise that can give superior value to customers. 

Superior resources can only be gained by continuing updating knowledge and skills through the learning 

process. This finding is slightly different from that evidenced by [26], which showed that the orientation of 

learning has positive significant effect on competitive advantage only if it through innovation. However, it 
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should be noted that learning activities can foster motivation to develop and increase skills. According to [23],  

if the organization encourages its members to learn, then each member can continuously improve their ability to 

create the results they really want, where new and expansive thinking patterns are grown, shared aspirations are 

allowed to be free, so that they can obtain competitive advantage. 

 

V. Conclusion 

This study proves that the role of  entrepreneurship orientation variables in increasingcompetitive 

advantage can be done directly and indirectly through  learning orientation variable. Directly,entrepreneurship 

orientationhas effect on competitive advantage  and on learning orientation. Also , learning orientation has a 

significant positive effect on competitive advantage. The role of learning orientation in this study is to increase 

the influence of entrepreneurship orientation on competitive advantages as a mediator 

 

Acknowledgment 
Appreciation were addressed by the research team to the Director and Deputy Director 1 of State 

Polytechnic of Malang who have provided research fund to the research team through P2M in the form of a 

DIPA Applied Research 

 

References 
[1] Atitumpong, A., &Badir, Y. F. (2018). Leader-member exchange, learning orientation and innovative work behavior.Journal of 

workplace learning, 30(1), 32–47. 
[2] Baker, W.,E, Mukherjee, d., Perin, M.G., 2022,  Learning orientation and competitive advantage: A critical synthesis and future 

directions, Journal of Business Research , 144(4), PP. 863-873 

[3] [44]. Barney, J.,Firm resources and sustained competitive advantage, Journal of Management, 17 (1),1991,99-120.  
[4]  Darmanto, Wardaya, F.S., Sulistyani, L., 2018, KiatPercepatanKinerja UMKM dengan Model 

StrategiOrientasiBerbasisLingkungan, PenerbitDeepublishCetakanPertama, Juli 2018 

[5]  Djodjobo, V.,C., Tawas, H.,N., 2014, PengaruhOrientasiKewirausahaan, InovasiProduk, Dan 
KeunggulanBersaingTerhadapKinerjaPemasaran Usaha NasiKuning Di Kota Manado, Jurnal EMBA Vol.2 No.3 September 2014, 

Hal. 1214-1224 

[6]  Echdar, S. (2013). Manajemen Entrepreneurship: KiatSuksesMenjadiWirausaha. Yogyakarta: CV Andi Offset. 
[7]  Farida, U., Hermawan I., Hasyim F., 2020, 

PengaruhOrientasiKewirausahaanTerhadapKinerjaInovasiDenganPembelajaranOrganisasiSebagaiVariabelMediasi 

(StudiKasusPadaBisnis Online di Jawa Tengah), Business management Analysis Journal Vol 5, No 1 E-ISSN 2655-3813 P-ISSN 
2623-0690 

[8]  Farrell, Mark, A., 2000, Developing a Market Oriented Learning Organization, Australian Journal Management, Vol. 25, No. 2, 

pp. 201-217 
[9]  Gartner, W. B. 1988, Spring. Who is an entrepreneur is the wrong question. American Small Business Journal,p.11−31. 

[10]  Ferdinand, A., 2003, ManajemenPemasaran :SebuahPendekatanStratejik,  Research Paper Series, Program  Magister 

ManajemenUniversitasDiponegoro, Semarang. 
[11]  George, J.M. and Jones, G.R. (2008) Understanding and Managing Organizational Behavior. 5th Edition, Pearson Prentice-Hall, 

Upper Saddle River. 

[12]  Gregory, J. (2002). Principles of experiential education. In P. Jarvis (Ed.), The theory & practice of teaching: School and beyond in 
the learning society New York: Routledge. pp. 94-107. 

[13]  HeriNurranto, FajarKurniadi, A. M. G. (2019). Tingkat InovasiSebagaiStrategiPengembanganProduk Program 

StudiPendidikanEkonomi , FakultasIlmuPendidikandanPengetahuanSosial , UniversitasIndraprasta PGRI, 11(1), 1–15. 
[14]  Lake,Y., Moeljadi, Ratna, K., 2019, The Effect Of Entrepreneurship Orientation On Competitive Advantage Is Mediated By 

Innovation And Market Orientation (Evidence On Woven Fabric Ukm In Kupang / NTT) , International Journal of Business, 

Economics and Law, Vol. 19, Issue 5 (August) ISSN 2289-1552  pp.164- 169 
[15]  Lisnini, R.R., Mareta F. danPebrianti Y., 2020, PengaruhOrientasiKewirausahaan, 

OrientasiPasardanOrientasiPembelajaranTerhadapKeunggulanBersaingdanKinerja Usaha (StudiPada Usaha Kecil 

PengolahMakanan di Kota Palembang), JurnalAplikasiManajemendanBisnis, Vol.1 No.1 pp. 15-26 
[16]  Morris, H.,  Lewis, P.S, 2002. The Determinants of Entrepreneurial Activity,  Implication for Marketing. European Journal of 

Marketing. Vol.29,No.7. 

[17]  Putnam, R. D. (2000). Bowling Alone: The Collapse and Revival of American Community. New York: Simon & Schuster 
[18]  Rahmadi, A.,N., Jauhari, T., Dewandaru, B.,2020,PengaruhOrientasiPasar, 

InovasidanOrientasiKewirausahaanTerhadapKeunggulanBersaingPada UKM Di Jalanan Kota Kediri, JurnalEkbisISSN Online 

: 2621-4210 , ISSN Print   : 1979-746X, Vol 21, No 2 (2020) 
[19] Ramzan,S and Khan,I.,M., 2010,Dimension reduction and remedy of multicollinearityuasing latent variable regression method, 

World Applied Science Journal 8(4) 404-410 

[20]  Renita, H., Farida N., Prabawani, B., 2015, 
PengaruhOrientasiPasardanOrientasiKewirausahaanTerhadapKeunggulanBersaingMelaluiInovasiProduksebagaiVariabelAntara 

(StudiKasuspada IKM Batik di Kampung Batik Laweyan, Solo) ,Journal Of Social And Political Of Science, Hal. 1-11 

[21]  Reswanda, 2015, PengaruhOrientasiKewirausahaanTerhadapPembelajaranOrganisasi,KeunggulanDayaSaingBerkelanjutan Dan 
Kinerja Usaha Pada UMKM KerajinanKulitBerorientasiEkspor Di Sidoarjo,. JurnalEkonomiAkuntansidanManajemen, Vol. 11, 

No.2.ISSN 2459-9816.  

[22]  Riyanto, S. danHatmawan A.A., 2020, Metoderisetpenelitiankuantitatif :penelitian di bidangmanajemen, teknik, 
pendidikandaneksperimen, DeepublishCetakanpertama, Yogyakarta 

[23]  Sange, Peter, M. 2002. The Fifth Discipline: The Art and Practice of Learning Organiza-tion.Random House, Australia 

[24]  Solimun,  2017,  Penguatan Confirmatory Research : PemodelanPersamaanStrukturalPendekatanWarpPLS. Malang:  
PenerbitUniversitasBrawijaya 

https://jurnal.umk.ac.id/index.php/bmaj/issue/view/260
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1524029054&1&&
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1326077954&1&&
https://jurnalekonomi.unisla.ac.id/index.php/ekbis/issue/view/Jurnal%20Ekbis%20%3A%20Analisis%2CPrediksi%20dan%20Informasi


The Effect of Entrepreneurship Orientation on Competitive Advantage through Learning .. 

DOI: 10.9790/487X-2410034752                                  www.iosrjournals.org                                          52 | Page 

[25] Sinkula, J. M. andBaker, W. E., (1999). The Synergistic Effect of Market Orientation and Learning Orientation on Organizational 

Performance.Journal of the Academy of Marketing Science, 27, 411-427. 

[26] Suliyanto, The effect of orientation learning on competitive advantage through innovation: study on small and medium enterprises, 
Business and Management Review, 1(7), 2011,28 – 36 

[27]  Suryana. (2008). KewiraushaanPedomanPraktis: Kiatdan Proses MenujuSukses. Jakarta: SalembaEmpat. 

[28] Weerawardena, J.. 2003. Exploring The Role  of Market Learning Capability in Competitive  Strategy. European Journal of 
Marketing. Vol.37,p.407-429. 

[29]  Tahir, H.M., Razak, N.A., Rentah, F., 2018,The Contributions Of Small and Medium Enterprises (SME’s) On Malaysian Economic 

Growth: A Sectoral Analysis, International Conference on Kansei Engineering & Emotion Research :  Proceedings of the 7th 
International Conference on Kansei Engineering and Emotion Research 2018 

[30] Timmons, J. A. 1990. New venture creation: Entrepreneurship in the 1990s. Homewood, Illinois: Irwin. 

[31] Usvita, M., 2015, PengaruhOrientasiKewirausahaandanOrientasiPasarterhadapKinerja Perusahaan 

melaluiKeunggulanBersaingsebagaiVariabel Intervening (Survey pada UKM PanganDinasPerindagtamben Kota Padang), e-
JurnalApresiasiEkonomi 

[32] Zeebaree, M. R. Y., &Siron, R. B. 2017. The Impact of Entrepreneurial Orientation on Competitive Advantage Moderated by 

Financing Support in SMEs. International Review of Management and Marketing, 7(1), 43–52 
[33] Zimmerer, T., & Scarborough, N. (2008). KewirausahaandanManajemen. Jakarta: SalembaEmpat. 

 

 

AchmadZaini. “The Effect of Entrepreneurship Orientation on Competitive Advantage through 

Learning Orientation of SMEs." IOSR Journal of Business and Management (IOSR-JBM), 

24(10), 2022, pp. 47-52. 

 

 

 

 

 

 

 

https://link.springer.com/conference/keer
https://link.springer.com/conference/keer
https://link.springer.com/book/10.1007/978-981-10-8612-0
https://link.springer.com/book/10.1007/978-981-10-8612-0
https://link.springer.com/book/10.1007/978-981-10-8612-0
https://www.neliti.com/journals/ejurnal-apresiasi-ekonomi
https://www.neliti.com/journals/ejurnal-apresiasi-ekonomi

