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ABSTRACT

This study examines how sustainability policies influence consumer opinion and subsequently benefit companies
operating in the real estate market. Guided by the research question - "To what extent do sustainability policies
implemented by real estate firms skew consumer opinions in their favor to improve sales?" - the study aims to
explore this correlation. The hypothesis posits that firms with robust sustainability practices are likely to elicit
more positive opinions from consumers. Leading to a range of benefits including increased sales revenue and
improved competitive standing within the marketplace. The findings contribute significantly towards
understanding how sustainability is perceived by consumers positively while highlighting its potential advantages
for business entities prioritizing sustainable practices. As a result, this research provides valuable insights for
firms seeking to align with consumer values, enhance their market positioning and achieve long-term sustainable
growth.
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l. INTRODUCTION

Sustainable investing has become a major trend in the real estate industry recently. This is because there
is a growing recognition of the importance of aligning financial goals with environmental consciousness. The
purpose of this research endeavor is to extensively investigate how sustainability policies shape consumer
perception and sales within the dynamic domain of the real estate industry. Particularly noteworthy is our focus
on determining whether organizations that prioritize sustainability measures experience a boost in positive
consumer sentiment.

In today's fast-paced world of property dealings, consumers make it a top priority to select sustainable
factors while making purchase decisions pertinent to properties. This growing trend has resulted in significant
pressure being levied upon real estate firms to demonstrate their relentless dedication to ethical business practices
[10]. The core objective underlying this comprehensive analysis is two-fold: firstly, to deeply examine how
sustainability policies shape consumers' mindsets; secondly, to effectively measure how these sentiments end up
influencing firm performance within a dynamic environment encompassing the real estate industry. By explicitly
studying the intricate relationship between sustainability policies, customer sentiment, and ultimate sales
outcomes, researchers have been eager to generate concrete answers regarding advantages derived from adhering
strictly to sustainability measures within operations concerning real estate enterprises. It cannot be stressed enough
that modern purchasers have developed heightened sensitivity towards multiple ecological and social challenges
faced by the real estate sector.

Accordingly, this research intends to study whether companies prioritizing cutting-edge sustainability
practices are bestowed with positive feedback from their consumers which in turn skyrockets sales figures.
Findings generated through this academic exercise will be radically beneficial for those entrepreneurial players
within the real estate realm who aspire to link their operational practices closely with customer values, thus leading
to enhanced market competitiveness. In the current real estate market scenario, successful businesses are those
that truly comprehend the impact of sustainability on consumer perception, as discerning buyers proactively seek
out properties characterized by eco-friendly elements as well as socially-conscious attributes [7].

1. LITERATURE REVIEW

The impact of sustainability on brand image

Extensive research consistently confirms that sustainable practices make a significant positive impact on
a brand's image [3]. By prioritizing sustainability. Companies are seen as ethical, socially responsible, and
environmentally conscious. This favorable perception strengthens a company's reputation and sets it apart from
competitors. Sustainable brands earn the trust of consumers who prioritize ethical considerations when making
purchasing decisions [7].

In today's society consumers are increasingly aware of how their choices impact the environment and
society. They actively seek products and services aligning with their values and contributing to a more sustainable
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future. Companies that embrace sustainability not only attract the attention of these conscientious consumers but
also cultivate a loyal customer base. Research has proven that consumers are more inclined to support and promote
sustainable brands. Leading to increased customer loyalty and repeat purchases [3].

The benefits of a positive brand image

When companies invest in sustainability efforts and cultivate a positive brand image it can bring several
advantages. Consumers are more willing to pay a premium for products or services offered by such
environmentally conscious businesses due to recognizing the value these brands present [2]. This willingness
doesn't just increase revenue but also drives up the overall profitability of these sustainable businesses.

It has been researched that such businesses gain from improved customer loyalty as well as gain market
share. Customers develop strong attachments to brands embracing sustainability leading them to make repeat
purchases and recommend the brand positively to their acquaintances [7]. By aligning their values with sustainable
practices.

Companies can carve out a unique selling proposition that sets them apart from competitors and gives
them a competitive advantage. Moreover, companies having strong sustainability credentials attract socially
responsible investors who rank environmental, social, and governance (ESG) indicators higher while making
investment decisions [2]. These investors perceive sustainability as a sign of long-term business adaptability and
are more likely to support such companies financially.

As a result sustainable businesses often find themselves benefiting from lower capital costs and better
investment opportunities. Alongside financial gains, sustainable companies also witness improvements in
relationships with stakeholders like customers, employees, suppliers, and communities, by actively addressing
environmental and social challenges in their operations. These businesses demonstrate their commitment to
responsible business practices which results in enhanced reputation and trust building amongst stakeholders [4].
Subsequently, these stronger partnerships also lead to increased employee satisfaction and improved community
relations.

Addressing greenwashing and promoting authenticity

While the merits of sustainability are considerable, it is incumbent upon companies to exercise prudence
in preventing greenwashing — a practice characterized by deceptive or unverifiable claims about environmental
practices. Greenwashing not only undermines consumer confidence but also tarnishes a company's brand
reputation. Considering the potential impact on the credibility and public trust. It becomes essential for
organizations to counteract greenwashing by embracing third-party certifications such as LEED or B Corp [1].
These certifications serve to authenticate their dedication to sustainable practices. To further bolster legitimacy
and establish trust with consumers. Transparent communication regarding sustainability initiatives and their
unequivocal impact can play a pivotal role.

In addition, The adherence to stringent sustainability reporting standards such as GRI enables companies
to effectively demonstrate their unwavering commitment towards sustainable practices while fostering
accountability within their operations [8]. Research highlights the profound influence of sustainable practices on
cultivating a positive brand image. Thus enabling companies to unlock numerous benefits such as heightened
consumer preference, elevated customer loyalty, and augmented willingness among consumers to pay premium
prices. Such companies also have higher chances of attracting investors who prioritize social responsibility.
Interestingly, this commitment towards sustainability also translates into lower capital costs during financial
activities. To assure authenticity and address concerns surrounding greenwashing organizations must espouse
third-party certifications, optimal and transparent communication, and reputable sustainability reporting
standards.

1. METHODOLOGY

Analyzing Insights from Industry Experts

To gain comprehensive insights, our study will involve conducting interviews with founders and high-
level employees from multiple firms within the real estate industry. This focus was chosen due to the increasing
importance of sustainable housing and the easy availability of relevant experts in this field. The main objective of
these interviews is to provide valuable perspectives from industry insiders regarding sustainability practices, their
implementation strategies, and their impact on consumer perception and sales. To ensure consistency while also
allowing flexibility our interviews will be semi-structured enabling us to delve into specific topics. In order to
ensure that | get back viable responses from the real estate firms I contact, I will be emailing the official “contact
us” emails first. If I do not receive a response, I will try contacting specific employees at the company who would
have the required information to help with my research. The qualitative data obtained through these interviews
will complement the quantitative data collected through our consumer survey.
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Consumer Survey/Questionnaire

A survey or questionnaire will be created to collect data directly from consumers about their thoughts on
sustainability specifically concerning sustainable housing. The survey will ask questions to gauge consumers'
awareness and understanding of sustainability practices in the real estate industry, their preferences for sustainable
housing, and how sustainability impacts their purchasing decisions. We will use a combination of closed-ended
questions (such as multiple choice and rating scales) and open-ended questions to capture a wide range of
responses. By analyzing the survey responses. We can gather quantitative data that measure the impact of
sustainability policies on consumer opinions and buying behavior. Additionally, this research aims to explore the
importance of sustainability for the current generation considering the recent shift in how people perceive it.

The survey primarily targets individuals between the ages of 25 to 35 living in urban areas. To effectively
reach this audience. We will distribute the survey to new startups/co-living spaces. To gain a more comprehensive
understanding of the relationship between sustainability policies, consumer opinions, and purchasing behavior we
will conduct interviews with industry professionals alongside the consumer survey. These interviews will provide
qualitative insights into why companies implement sustainability practices and the strategies behind them.
Meanwhile, the survey will provide quantitative data on how consumers perceive and act upon these practices.
We will carefully analyze and integrate findings from both research methods to draw meaningful conclusions and
gain insightful information.

V. FINDINGS
The findings from interviews with industry insiders and a consumer survey provide comprehensive
insights into how sustainability policies impact consumer opinion and the subsequent benefits for companies in
the real estate market. These findings support the hypothesis that companies with stronger sustainability practices
generate more favorable consumer opinions.

Consumer Perception and Importance of Sustainability
How important is sustainability to you when making purchasing decisions for a property?

56 responses

@ Not important

@ Somewhat Important
Important

@ Very Important

WV

30.4%

Fig-1: Survey Response about the Significance of Purchasing Sustainable Property

Leading to increased sales and market competitiveness. The interviews revealed that consumer
perception of sustainability in the real estate market has significantly evolved in recent years. Consumers now
consider sustainability an important factor when making purchasing decisions for a property. The interviews
highlighted the growing awareness and concern among consumers regarding environmental and social issues
resulting in a shift in their values and preferences. According to the founder and Managing Director of Incor
Group, there is a growing demand among buyers for sustainable features such as green certifications and energy-
efficient designs. The consumer survey results further confirmed the importance of sustainability in the real estate
market.

Have you actively searched for or preferred properties that incorporate sustainable features (e.g.,
energy-efficient appliances, green certifications)?
56 responses

@ Yes
@ No

Fig-2: Survey Response about Searching for Properties Incorporating Sustainable Features

A significant majority of respondents (57.1%) actively search for or prefer properties that incorporate
sustainable features demonstrating the clear market demand for sustainable real estate options. Companies that
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prioritize sustainability initiatives have an opportunity to differentiate themselves and gain a competitive
advantage by catering to this demand.

Important Sustainable Features
In your opinion, which sustainable features are most important when considering a real estate
property? (Select all that apply)

56 responses

Energy-efficient appliances

35 (62.5%)

Solar panels,

33 (58.9%)

Water-saving fixtures| 40 (71.4%)

Effective Waste Disposal

35 (62.5%)

Green building malerials| 24 (42.9%)

| haven't searched for properties

7.9%
with sustainable features 10 (17.9%)

10 20 30 40

Fig-3: Survey Response about Most Important Sustainable Features in Real Estate Property

The interviews conducted and subsequent analysis revealed specific sustainable features that exert a
significant influence on consumer decision-making within the realm of property purchases. Interestingly survey
results indicated that particular sustainable features hold great importance for a sizable portion of respondents
when searching for properties. To elucidate, among those surveyed. 62.5% expressed that energy efficiency is an
indispensable factor; solar panels were considered valuable by 58.9%; water conservation fixtures were highly
emphasized by approximately 71.4%; reliable waste management systems were highlighted by 62.5%; while
green construction materials were recognized as valuable attributes by around 42.9%. Of course. It should be
acknowledged that there is a fraction (17.9%) of respondents who have not actively sought out properties equipped
with these eco-conscious qualities. These findings exhibit the diversity in degrees with which consumers prioritize
various sustainable features within the real estate market.

Ira Realty's Head of Sales and Marketing not only acknowledged this trend but also revealed their
endeavors in line with it - integrating renewable energy sources such as solar panels, implementing water-saving
measures, and utilizing sustainable construction materials within their real estate projects. Alluding back to our
earlier findings, these insightful observations imply that companies operating in this field should seriously
consider incorporating these key features into their properties if they wish to appeal to buyers who hold
sustainability aloft as one of their primary concerns.

Factors Influencing Decision-Making
What factors influence your decision to choose a sustainable real estate property? (Select all that
apply)

56 responses

Environmental impact 25 (44.6%)

Cost savings in the long run 30 (53.6%)

Health and well-being benefits 29 (51.8%)

Soclal responsibility 28 (50%)

| haven't searched for properties

7.99%)
with sustainable features 10 (17.9%)

0 10 20 30

Fig-4: Survey Response about Factors Influencing Decisions to Purchase Sustainable Property

The interviews and survey results have provided valuable insights into the factors that influence
consumer decision-making regarding sustainable real estate properties. The survey revealed that respondents
identified several key factors that influenced their decision-making. Around 44.6% of respondents considered the
environmental impact as a crucial factor while 53.6% emphasized the importance of long-term cost savings.
Moreover, 51.8% valued health and well-being benefits. And 50% recognized the significance of social
responsibility. Furthermore, it was found that only 17.9% of respondents have not actively searched for properties
with sustainable features.

The Head of Public Relations for Prosperiti Homes acknowledged that buyers are increasingly concerned
about sustainability and actively seek properties with green features, eco-friendly materials, and energy-efficient
solutions. To effectively communicate its commitment to sustainability to buyers and investors Prosperiti Homes
utilizes media outreach, press releases, and organized sustainability events [9]. These findings further support the

DOI: 10.9790/487X-2508024249 www.iosrjournals.org 45 | Page



Analytical Study Of How Real Estate Companies Benefit From Investing Into Sustainability

notion that companies that effectively address consumer concerns and communicate these important factors are
more likely to appeal to sustainability-conscious buyers.

Positive Impact of Sustainable Practices

Do you believe that sustainable real estate practices have a positive impact on the environment?

56 responses

@ Yes
® No

Fig-5: Survey Response about Positive Impact of Sustainable Properties

The consumer survey and discussions with industry professionals indicated a common belief among
participants. Ira Realty strongly believes that applying sustainable real estate practices has a good impact on the
environment. It is their fervent opinion that developing sustainable communities through the incorporation of
sustainable transport solutions and the use of advanced energy management systems have enormous potential.
This viewpoint emphasizes the significance of sustainability activities in tackling environmental concerns as well
as connecting with consumer values.

Would you be willing to pay a premium for a property with sustainable features?

56 responses

® Yes
® No

66.1%

Fig-6: Survey Response about Premium Payment Willingness for Sustainable Features

Companies that prioritize sustainability might present themselves as responsible and ethical. As a result,
their brand image and reputation have improved (papers.ssrn.com/sol3/papers.cfm?abstract id=2146282).
According to the findings of a consumer survey, respondents (66.1%) are willing to pay more for a property with
sustainable characteristics. This willingness to pay a premium underlines the possible financial benefits for
businesses that embrace sustainable practices, such as higher sales prices, better profitability, and acquiring a
market competitive edge.

To summarize, both interviews with industry insiders and consumer survey findings confirm the idea
that sustainability policies have a favorable impact on consumer attitudes and bring benefits to real estate
enterprises. By emphasizing sustainability and implementing environmentally friendly aspects into their houses.
Companies can attract buyers who care about the environment. Distinguish themselves from competitors. Gain
financial and market advantages as well. These findings highlight the significance of aligning with customer
values to improve market positioning and achieve long-term growth in the real estate business.

V.  CONCLUSION

Conclusions Drawn

Insights gathered from interviews with industry experts and consumer surveys have yielded significant
findings regarding the extent to which sustainability policies impact consumer opinion and benefit real estate
companies. Notably, consumers' perception of sustainability in the real estate market has experienced a notable
evolution; it is now increasingly regarded as an influential factor in property purchasing decisions [5]. This shift
in consumer values presents an opportune moment for businesses to set themselves apart from competitors by
emphasizing the prioritization of sustainable initiatives along with incorporating sustainable features into their
properties — thereby gaining a competitive edge.

The conducted research effectively highlights a clear market demand for real estate options that embody
sustainability. Evidenced by the fact that the majority of consumers actively seek or prefer properties that integrate
eco-friendliness into their design. By satisfying this demand companies can draw in buyers who place great
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importance on sustainable living while simultaneously bolstering their market positioning. Moreover, Specific
sustainable features identified within the research, such as energy-efficient appliances, solar panels, water-saving
fixtures, efficient waste management systems, and utilization of environmentally friendly building materials
provide companies valuable guidance when incorporating these elements into their developments to cater exactly
to consumer preferences.

Equally important is how these established sustainable practices are viewed positively by consumers
since they establish an important stance regarding environmental responsibility. Hence, this serves only to
underline further how critical it is for real estate firms to undertake meaningful sustainability efforts aligned both
with evolving customer expectations and also our wider environmental concerns if they are indeed aiming at
establishing ethical standing along responsible operations all aimed at bolstering their brand image and reputation.

Limitations of the Research

Recognizing the constraints inherent in this study is important. One specific constraint pertains to the
relatively small number of survey participants included in our research sample. Utilizing a larger sample would
have allowed us to achieve greater inclusivity when it comes to understanding our target population. In addition,
Expanding our participant pool to ensure greater diversity would have resulted in obtaining a wider range of
perspectives. Thus increasing the reliability and generalizability of our findings. Furthermore.

We should take into account that our respondents were drawn exclusively from one particular geographic
region - it should be acknowledged that preferences towards sustainability may vary considerably between
different regions or even countries due to various cultural, economic, and social factors at play. Therefore, It is
worth noting that our study's conclusions may not fully encapsulate the attitudes and behaviors exhibited by
consumers residing elsewhere.

That being said though there are some existing limitations within our research. It is nonetheless an
invaluable source of insights. Our findings help illuminate the impact of sustainability policies on consumer
opinions in the real estate market thus providing a foundation upon which to understand consumer preferences
effectively. Moreover, Companies that prioritize sustainability can find potential benefits in our research findings.

Possible Extensions

To promote greater insights into how sustainability influences consumer behavior and impacts the real
estate market. We need to consider various extensions. A significant enhancement would be achieved by
conducting large-scale surveys involving a diverse participant pool that accurately represents different regions
and demographic groups.

This approach would lend credibility to our findings by ensuring their robustness and generalizability
across multiple contexts. Moreover, forthcoming studies should explore the lasting ramifications of implementing
sustainability practices on aspects such as property value, energy efficiency, and resident satisfaction [5].
Evaluating these financial and environmental outcomes over an extended timeframe would bestow valuable
insights into tangible benefits offered by such initiatives as well as their return on investment. By embarking upon
this research journey companies would gain the knowledge necessary to effectively incorporate sustainability into
their practices thereby improving their market position and contributing to a more sustainable future in the real
estate sector.

To cultivate more effective strategies for companies in integrating sustainability into their operations. It
is crucial to address these limitations and undertake further research. This holistic approach will foster sustainable
growth within the real estate industry while also advancing the understanding of consumer preferences,
motivations, and long-term effects of sustainability practices. Informed decision-making within the industry will
lead to positive changes that steer us toward a more sustainable future.

VI. APPENDIX
Interviews with Industry Experts

o T.T Sideesh Ram Reddy -sidees! ed 4:22PM (0 minutes a & @
e fo =

Revered Sir/Ma'am

I hope this message finds you in good health. My name is Sideesh Reddy, a student currently pursuing DP 2 at Sreenidhi International School. | am
conducting a research project on sustainability in the real estate industry and | would greatly appreciate your insights on the matter. It would be an
hanor if you could participate and answer a few brief questions regarding your company's approach to sustainability and its impact on the real estate
sector. Your valuable input will significantly contribute to my research findings

1. Firstly, how does your company define and prioritize sustainability within the real estate industry?

2. Could you please provide some information about the sustainable practices or initiatives that your company has implemented in its real
estale projects?

3. From your perspective, have you noticed any shifts in buyer behavior concerning sustainability in the real estate market?

4.1n terms of communication and promotion how does your company efectively convey s sustainablity initiatives ta buyers and investors?

5. Looking ahead, what future opportunities da you envision for sustainability in the real estate industry?

Your expertise and experience in the real estate sector will provide valuable insights into this research topic. 1 sincerely appreciate your time and
contribution, Please be assured that your responses will be treated with utmost confidentiality and used solely for academic purposes.

Thank you once again for considering my request
Best regards,
Sideesh Reddy

Fig-7: Email to Industry Experts with Interview Questions
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As | did not get a reply to the emails from the company directly, | needed to coordinate with the people

I knew at the company directly and have an interview via call.

Key Takeaways from the Interviews
Question 1:

The founder and Managing Director of Incor Group, Surya Reddy Pulgam expressed that: “Sustainability is a
fundamental value of our company. We prioritize environmentally conscious practices and strive to minimize
our ecological footprint.”

The head of Sales and Marketing for Ira Realty, Suresh Kakkirala conveyed that for them: “Sustainability
means adopting eco-friendly practices and ensuring that our projects align with environmental standards and
regulations.”

Similarly, The Head of Public Relations for Prosperiti Homes, Ms. Payal stated that: “At our company
sustainability is defined as integrating green building techniques and utilizing energy efficient technologies to
create environmentally responsible properties.”

Question 2:

As stated by the founder and Managing Director of Incor Group: “We have incorporated energy-efficient
appliances, implemented rainwater harvesting systems, and utilized recycled materials in our construction
projects.

The head of Sales and Marketing for Ira Realty mentioned that in their real estate projects, they have integrated
renewable energy sources like solar panels, implemented water-saving measures, and utilized sustainable
construction materials.

Similarly, The Head of Public Relations for Prosperiti Homes emphasized sustainable site development,
energy-efficient lighting systems, and waste reduction strategies in their real estate projects.

Question 3:

According to the founder and Managing Director of Incor Group: “There is a growing demand among buyers
for sustainable features such as green certifications and energy efficient designs.”

The head of Sales and Marketing for Ira Realty acknowledged a noticeable shift in buyer behavior with an
increasing number expressing interest in sustainable homes and communities.

The Head of Public Relations for Prosperiti Homes indicated that buyers are increasingly concerned about
sustainability; they are seeking properties with green features, eco-friendly materials, and energy-efficient
solutions.

Question 4:

The founder and Managing Director of Incor Group shared: “We utilize our website, social media platforms,
and marketing campaigns to highlight our sustainable practices and certifications to both buyers and investors.”
The head of Sales and Marketing for Ira Realty mentioned how their sales team actively communicates their
sustainability initiatives during property tours/presentations while emphasizing the benefits of eco-friendly
living to potential buyers/investors.

Similarly, the Head of Public Relations for Prosperiti Homes stated that they leverage media outreach, press
releases, and organized sustainability events to effectively communicate their company's commitment to
sustainability to buyers and investors.

Question 5:

1.
[21.

The founder and Managing Director of Incor Group expressed: “We see immense potential in integrating smart
home technologies utilizing green infrastructure and exploring innovative ways to reduce energy
consumption.”

Ira Realty believes that the future is full of possibilities for creating sustainable communities, integrating
sustainable transportation solutions, and employing advanced energy management systems.

Similarly, Prosperiti Homes envision a future where they can embrace circular economy principles, implement
regenerative design practices, and incorporate sustainable urban planning concepts.

REFERENCES
Delmas, Magali A., And Vanessa Cuerel Burbano. “The Drivers Of Greenwashing.” California Management Review, Vol. 54, No. 1,
Oct. 2011, Pp. 64-87, Https://Doi.Org/10.1525/Cmr.2011.54.1.64.
Eccles, Robert G., Et Al. “The Impact Of Corporate Sustainability On Organizational Processes And Performance.” Management
Science, Vol. 60, No. 11, Nov. 2014, Pp. 2835-57, Https://Doi.Org/10.1287/Mnsc.2014.1984.

DOI: 10.9790/487X-2508024249 www.iosrjournals.org 48 | Page



Analytical Study Of How Real Estate Companies Benefit From Investing Into Sustainability

[31.

[41.
[5].
[6].
[71.
[8].

(9.

[10].

[11].

[12].

Falck, Oliver, And Stephan Heblich. “Corporate Social Responsibility: Doing Well By Doing Good.” Business Horizons, Vol. 50,
No. 3, 2007, P. 247,

Www.Academia.Edu/5980698/Corporate_Social_Responsibility_Doing_Well_By_Doing_Good.

Flammer, Caroline. “Does Corporate Social Responsibility Lead To Superior Financial Performance? A Regression Discontinuity
Approach.” Papers.Ssrn.Com, 1 Oct. 2013,

Papers.Ssrn.Com/Sol3/Papers.Cfm?Abstract_|d=2146282.

“Green Real Estate Is The New Rage In India : Why Buyers Want Sustainable Homes.” Timesnow, 6 Oct. 2022,
Www.Timesnownews.Com/Explainer/Green-Real-Estate-Is-The-New-Rage- In-India-Why-Buyers-Want-Sustainable-Homes-
Article-94684475. Accessed 29 June 2023.

“Green Realty: No More A Distant Reality.” Financialexpress, 27 Apr. 2023,
Www.Financialexpress.Com/Money/Green-Realty-No-More-A-Distant-Reality/3065141/. Accessed 29 June 2023.

Machova, Renata, Et Al. “The Impact Of Green Marketing On Consumer Behavior In The Market Of Palm Oil Products.”
Sustainability, Vol. 14, No. 3, Jan. 2022, P. 1364,

Https://Doi.Org/10.3390/Su14031364.

Netto, Sebastido Vieira, Et Al. “Concepts And Forms Of Greenwashing: A Systematic Review.” Environmental Sciences Europe,
Vol. 32, No. 1, Feb. 2020,

Https://Doi.Org/10.1186/S12302-020-0300-3.

Qubbaj, Abdullah Isam, Et Al. “The Effect Of Green Certificates On The Purchasing Decisions Of Online Customers In Green Hotels:
A Case Study From Saudi Arabia.”

Sustainability, Vol. 15, No. 7, Mar. 2023, P. 5892, Https://Doi.Org/10.3390/Su15075892. Accessed 4 May 2023.

Ulbrich, Christian. “How The Conversation Around Green Real Estate Is Changing.” World Economic Forum, 12 Jan. 2022,
Www.Weforum.Org/Agenda/2022/01/Green-Real-Estate-Sustainability-Corporate-Priority/.

DOI: 10.9790/487X-2508024249 www.iosrjournals.org 49 | Page



