it
O
-
S
=
@
—
oY
U)
@
—

' . International @rganizarion

IOSR Journals f_)f (*Scif.*ntﬁ( QResearch

International Organization )
of Scientific Research G’mnmmjgf[;p .Erf' @E’SE’IITCFIETE

This is to confirm that
Dr.Rishikesh Kumar et al.
Published following article
Influence of Omnichannel Customer Experience on Brand
Engagement and Repurchase Intention among Indian
Consumers

Published in IOSR Journal of Business and Management
Volume 28, Issue 10. Ser. | (October. 2026)

Impact Factor : 3.52

E-mail id : jpbm@iosrmail.org

Web : www.iosrjournals.org

IOSR-JBM is peer reviewed refereed journal approved by UGC




it
O
-
S
=
@
—
oY
U)
@
—

' . International @rganizarion

IOSR Journals f_)f (*Scif.*ntﬁ( QResearch

International Organization )
of Scientific Research G’mnmmjgf[;p .Erf' @E’SE’IITCFIETE

This is to confirm that
Dr.Jena P. Joshi et al.
Published following article
Influence of Omnichannel Customer Experience on Brand
Engagement and Repurchase Intention among Indian
Consumers

Published in IOSR Journal of Business and Management
Volume 28, Issue 10. Ser. | (October. 2026)

Impact Factor : 3.52

E-mail id : jpbm@iosrmail.org

Web : www.iosrjournals.org

IOSR-JBM is peer reviewed refereed journal approved by UGC




it
O
-
S
=
@
—
oY
U)
@
—

' . International @rganizarion

IOSR Journals f_)f (*Scif.*ntﬁ( QResearch

International Organization )
of Scientific Research G’mnmmjgf[;p .Erf' @E’SE’IITCFIETE

This is to confirm that
Dr.Dhananjay Deshpande et al.
Published following article
Influence of Omnichannel Customer Experience on Brand
Engagement and Repurchase Intention among Indian
Consumers

Published in IOSR Journal of Business and Management
Volume 28, Issue 10. Ser. | (October. 2026)

Impact Factor : 3.52

E-mail id : jpbm@iosrmail.org

Web : www.iosrjournals.org

IOSR-JBM is peer reviewed refereed journal approved by UGC




it
O
-
S
=
@
—
oY
U)
@
—

' . International @rganizarion

IOSR Journals f_)f (*Scif.*ntﬁ( QResearch

International Organization )
of Scientific Research G’mnmmjgf[;p .Erf' @E’SE’IITCFIETE

This is to confirm that
Dr.Amit Arun Medhekar et al.
Published following article
Influence of Omnichannel Customer Experience on Brand
Engagement and Repurchase Intention among Indian
Consumers

Published in IOSR Journal of Business and Management
Volume 28, Issue 10. Ser. | (October. 2026)

Impact Factor : 3.52

E-mail id : jpbm@iosrmail.org

Web : www.iosrjournals.org

IOSR-JBM is peer reviewed refereed journal approved by UGC




