
Contents:

p-ISSN : 2319-7668e-ISSN : 2278-487X

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IOSR IOSR Journals
International Organization
of Scientific Research

Volume : 28 Issue : 5 Series : 3

Credit Reference Bureau Services And Credit Risk                01-07

Management Among Saccos In Nairobi City County, Kenya

  Impact Of Changing Taste Preferences Of The Younger         08-17

Generation On Brand Loyalty And Consumer Perception 

Of Small Food Eatery Outlets In Hyderabad

Cost Leadership And Differentiation As Generic Strategies:  18-32

Analysis Of Competitiveness Of Large-Scale Retailers In 

Kenya

  Strengthening E-Commerce Consumer Protection In             33-35

Bangladesh: Legal Challenges, Regulatory Gaps, And 

Reform Strategies

 Communication Between Electric Vehicles And Charging       36-41

Stations In The CCS2 Standard: Normative Foundations 

And A Conceptual Proposal For Embedded Simulation

  The Role Of Social Media And Digital Marketing                   42-56

Optimization In Enhancing Sustainable Tourism 

Destination Promotion

  Multidimensional Strategic Perceptual Mapping: Integrating  57-64

ESG As A Core Competitive Dimension For Dynamic Brand 

Positioning

  Examining The Impact Of Total Quality Management            65-73

Practices And Organizational Learning On Organizational 

Performance: Innovation As A Mediating Factor

 Regulatory Capital Framework For Banks: A Descriptive       74-83

Study On The BASEL Accord

Performance Evaluation Practices In District Cooperative      74-93

Banks In Karnataka: A Study On Effectiveness And 

Improvement Needs


	Page 1

