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Abstract: The new Medias’  devel opment  has great l y con tr ibuted to the development  of  

t radi t ional Mongol ian cul ture.  In  th is paper,  we would sel ect  two common examples as 

Mongol ian  song  and Mongol ian medicine  in analyzing the curren t developm ent  of  

t radi t ional Mongol ian national cul ture  and analyzed n ot  on l y the si tuat ion of cul tura l  
t ransmission  but  a lso issues of Mongol ian tr adi t ional cul ture. Tradit ional  Mongol ian 

nat ional cul tura l  tr ansmissions are three main  media  uses as websi t e,  appl icat ion  and 

Wechat . 
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II ..   TT HH EE   GG RR EE AA TT  EE NN VV II RR OO NN MMEE NN TT   OO FF  CC UU LL TT UU RR AA LL   TT RR AA NN SS MMII SS SS II OO NN   
Due t o the global  t r ade growth ,  many coun tr ies’  r ela t ions are improving day by 

da y in th is t ime, r elocat ing the r ich cul tura l her i tage of one's own  coun tries,  r epair ing 

the sta te by cul ture, expanding cul tura l forei gn rela t ion  and bui lding a fr iendsh ip  

societ y is  not  on l y one of the impor tan t  pol icies of par ty' s l eader sh ip r epair  the sta te, 

but  a lso "cul tura l  soft  power" diplomacy of the coun try  in fierce compet i t ion  of the 

wor ld  has become a  sym bol  of the coun tr ies’  impor tan t  pol icies .  

On  the basis of presiden t of People’ s Republ i c of Ch ina Xi Jinping's concept  of  

“Tel l  Ch inese Stor ies” ,  Presses and News in  our  coun try need prom ote the cul tura l 

heri tage of the nat ions in the wor ld in var ious wa ys.  The spread of the pol icy of the 
"Cul tural  soft  power" in  Ch ina  is enhancing  nations’  cul ture of Ch ina and i ts in fluence 

force in  the wor ld.  Th is great  environment  has been  a  for tunate in devel opment  and 

prosper i t y of nat ions’  cul tures of Ch ina . Using the luckiest  per iod for  many nat ions’ 

people,  we must  tel l  our own  nat ion’s story which  i s a lso an importan t componen t  of  

“Tel l  Ch inese Stor ies”  concept .   

The tr adit ional  Mongol ian nat ional  cul ture (cal led as "Mongol ian cul ture")  i s 

main  composi t ion  of minor i ties’  cul ture in  China,  wh ich  of devel opment  is a lso an 

impor tant  par t of the devel opment  of minori t ies’  cul ture and “Tell  Mongol ian Stor ies”  i s 

in the importan t concept  of “Tel l  Ch inese Stor ies” .  

In  this greatest  environment  of government,  Adver t ising Mongol ian  cul ture  need 

reach to the whole wor ld is not  on ly r elying on  tr adi t ional publ icat ions  and books,  
magazines,  and radio and televisi on  but  especi a l ly inher it ing,  protect ing , discover ing 

and open ing Mongol ian cul ture using new media  are on ly select ed wa y of Mongol ian 

cul tura l  tr ansmission .  Thus,  Mongol ian  Nat ional Cul ture in  new media  era  has not  on l y 

new wa y of t r ansmission  of cul ture but  a lso some probl ems.   

II II ..   TT HH EE   GG EE NN RR EE   OO FF   MM OO NN GG OO LL II AA NN   TT RR AA DD II TT II OO NN AA LL   CC UU LL TT UU RR EE   AA NN DD   TT HH EE   

PP RR EE SS EE NN TT   SS II TT UU AA TT II OO NN   OO FF   NN EE WW   MM EE DD II AA   TT RR AA NN SS MM II SS SS II OO NN   

The cul ture is  men tal value and l i fe behavior 1 .  Mongol ian  Cul ture is mental value,  

socia l  l i fest yl e for  Mongols.  In  developm ent process of several  hundred year s in 

Mongol ia ,  Mongols has created a un ique cul ture by adapt ing their  own  nat ional  industry 

for  their  l i fest yl e.  Some cul tura l  phenomena  have been  handed down  or iginally from 

ancient  t ime to presen t  and some of them have on ly been  wr i t ten  in to h istor ical r ecords.  

However ,  Mongol ian  cul ture has transformed in to thousands of year s of h istor ical  
devel opment ,  a l though i t,  or iginal tr adit ional  cul ture tr easures  have been  inheri ted to 
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presen t  t ime. Of course,  Mongol ian ar t has a r ich  heri tage and now i t i s being used in 

connect ion  with  the  new devel opment  of med ia .  In  the new socia l  media  era , the 

t ransmissions of Mongol ian  ar t  and cul ture are going ver y fast ,  but  i t  does not  r eflect  

the whole sta tus of Mongol ian cul ture.  Apar t from folk song in  Mongol ian  cul ture has a 

r ich  her itage of language,  Mongol ian scr ipts,  handmade,  physi cal  educat ion ,  nat ional 

music instrument , food and clothes .  Their  con ten t and form and their  types and genres  

are r ich  they have vast  t r ansmission  space.   
Judging from previous studies,  the creator s  of Mongol ian  cul ture can  be 

classi fied as fol lows.  Fir st,  folk l i tera ture and ar ts: nat ional language and l i tera ture, 

folk song and folk dance,  folk music,  national epic pla y and fine art .  Second,  there are 

r i tuals such as li fe r i tual , wedding r itual,  Memor ia l Day r i tual , funeral r i tual , and 

sacr i ficia l  r i tual.  Th ird,  types of handmade and industry are including national  cloth ing, 

nat ional handmade product ion  and nat ional -styl e bui ldings ’  arch i tecture .  Four th,  there 

are nat ional  brands as tr adi t ional  foods,  dai ly pr oducts of l ivest ock and nat ional  product  

of an imal  and grass .  Fifth,  Tradi t ional  Medical and Medicine:  including as tr adit ional 

medicines,  medicine prescr ipt ions, r emedies and tr eatmen t  pract ice .  Sixth , there is 

cul ture of t r adi t ional r el igion . Seven th , na tional  physi cal  act ive exercises:  in the fact ,  

Mongol ian  cul ture is a ver y large system.  The Mongol ian  cul tural  diver si ty is impor tan t  
role to r epresen t  one of Ch inese minor i ties’  cul tures.  

The new m edia  are enhancing the t ime and space for  l imit  of  Mongol ian  cul tural 

t ransmission ,  expanding the communicat ion  channel and path , enhancing the cul tura l  

r ela t ions of other  nat ions, protect ing and discover ing  the national cul tura l her i tage and 

improving cul tura l industr ies in  the environment .  In a simi lar  si tuat ion ,  the Mongols use  

new media  such  as networks,  smal l  blogs,  bl ogs and we chat  to promote act ivel y 

Mongol ian  cul ture  and make act ive operat ion . For  example:  t he Mongol ian  cul tura l 

t ransmission  is being carr ied out  using a  var iety of new media  such  as creat ing 

Mongol ian  websi te,  Mongol ian network,  Wechat , live broadcast ,  FM radio and 

individual  and en terpr ises’  bl og  and small  blog sign  up.  We would analyz e publ ic  

sample with  Mongol ian  cul tura l  transmission  of a l l  media  types of one by one.  For  

example,  there is new media  for  Mongol ian  Medicine and  Mongol ian  tr adi t ional  music 
and dance in Mongol ian  cul tura l tr ansmission .  

1）  Culture  of Mongol ian songs  

Mongols got  ta len t to  sing song and dance from ancien t t ime to today.  Singing 

and dancing of Mongols are importan t symbols  of thei r  li fest yl e in  the whole  wor ld.  

Mongol ian  tradi t ional  song and folk ar t,  including  folk per formances,  televisi on  shows,  

r ecords and song records,  has r eached the ear s of the peoples of the wor ld and Cul tural 

t ransmission  for  Mongol ian tradi t ional song and folk dance is ver y in tense in  the wor ld 

and i t  has been  handed down from generation  to generation  in  the wor ld.  The  Mongol ian  

long song,  one of Mongol ian tr adi t ional  songs  and folk ar ts,  has been  handed down from 

generation  to generat ion and has been  wel l -known in the wor ld  and UNESCO declared 

the Mongol ian  long song one of the masterpieces of the oral  and intangible heri tage of  

humani ty in 2008.  Khoomii  as Mongol ian  tr adi t ional music  and one of Mongol ian 
t radi t ional songs and folk  ar ts was declared the Mongol ian long song one of  

the masterpieces of the oral and in tangible her i tage of humani ty in 2009. Apar t from i t,  

folk songs as local  place-st yl e have been  sung in di fferen t place of Mongol ian terr i tory.  

They have been  inher ited from generat ion  to generat ion  in  the terr itory.  These songs are 

Ordos folk song and folk song of Khorch in folk songs .  They are even  differen t  in  

expressi ons of words and rhythm ,  to presen t  the features of the ter r i tory ver y clear  and 

the ver sion s and bal lad  of folk songs among people of the two places is more than other 

places.  Mongol ian  tr adi t ional  music inst ruments are  consist ing of hor se-head fiddle,  

three st r ings instrument , and fi fe.  Horse-hea d fiddle is a  main tr adit ional  music 

instrument in  Mongol ia  and famous instrument  in  coun tr ies of the wor ld.  

 In new media  era,  Cul tural  tr ansmi ssion of t radi t ional song and ar t are th ree 
t ypes as websi te,  appl icat ion  and Wechat . For  example,  there are socia l  media  named as 

“The sky and steppe music websi te”  (h t tp: //www.t tcy.  

com) “Mongol ian  music and songs websi te ” (h t tp: / /www.mgyyw. com ) ,  “Singer ”  

(h t tp: / /www.duuch in .com ) ,  “Zol  music websi te”  

(h t tp: / /www.mengguyu. com/music/ index.aspx  ) ,  “The horse head fiddle websi te”  

https://en.wikipedia.org/wiki/UNESCO
https://en.wikipedia.org/wiki/Masterpieces_of_the_Oral_and_Intangible_Heritage_of_Humanity
https://en.wikipedia.org/wiki/Masterpieces_of_the_Oral_and_Intangible_Heritage_of_Humanity
https://en.wikipedia.org/wiki/Masterpieces_of_the_Oral_and_Intangible_Heritage_of_Humanity
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(h t tp: / /www.matouqin .com ) “Music websi t e of Inner  Mongol ia ” 

(h t tp: / /www.mglmusic.com) ,  “Mongol ian elemen t  music and song 

websi te” (  h t tp: / /www.mgl9. com) ,  “The open  steppe music websi te”  

(h t tp: / /www.nmwh yx.com) ,  “Relat ions websi t e”,  “ Chinggis websi te”,  “Golden  time 

websi te ” ,  “Steppe Eagle” ,  appl ications as “Sound” ,  “The sky and The steppe” ,  

“Mongol ian  Music”. “Ehsh ig” is very famous among people.  Nowada ys i t  has 2000000 

l istener s,  be ver y famous in  other  music and appl icat ions and is a  great  con tr ibut ion  to 
the Mongol ian  music t radi tion  and developm ent .  There are “Mongol ian  song” , “Mongol  

Duun i i Chuulgan” , “Mongol  Sh i ldeg duu” , “Mongol ian  song  ” , “Top Mongol ian  Song” ,  

“The steppe Mongol ian song ” , “Long song of Uz emchin ethn ic” ,“Long Song Element ”  

and Wechat  accoun ts as “Anu”,  “Mongol jingoo”  and “Mongol ian  song”. In  new socia l  

media  era , the tr ansmission  of Mongol ian  tr aditional  music and song is three genres as 

websi te,  appl icat ion  and we chat .   

2）  Culture  of Tradi t ional  Mongol ian Medicine and medical   

In process of l i fe industry in  long t ime and dur ing Mongols have r ich 

exper ienced process of st ruggle var ious diseases  and tr eatmen t  and the r ich and valuable  

exper iences are impor tant  heri tage for  Mongol ian  Medicine and Medical .  Tradi t ional 

Mongol ian  medicine consists of t r adit ional treatmen t  pract ice,  Mon gol ian  medicine; 

medicine prescr ipt ion and pulse diagnosis have  con tr ibuted to the heal th devel opment .  
Mongol ian  medicine has many medicine prescr ipt ions and types.  In book as “Uzesgelen t  

Nudn i i  Chimeg” by Jambaldor j are including 879 species Mongol ian  med icines such  as 

62% herbal  medicine,  17% animal  medicine and 21% minerals.  Mongol ian  medicine 

species have been  grown based on  finding Mongol ian  medicine materia ls.  Judging from 

sta t ist ics ,  there are 2200 Mongol ian medicine species and 1324 medicine species  in 

act ive usage.  Their  medicines species are including 54 plan t  seed and fruit  species,  83 

fossi l  species,  231 plan t  root  speci es,  256 herbal  species,  54 stem and leaf species,  30  

pi l l  species,  260 an imal  drugs species and 98 minerals species 3 .  Thus, tr adi t ional 

Mongol ian  medical  and Mongol ian medicine,  an impor tant  formation of Mongol ian 

cul tures,  have been  enriched in con ten ts for  cul tures of t radi t ional Mongol ian medical  

and Mongol ian medicine and some research works and medical  care have been  reached 

to standard of the wor ld.  The cul ture of t r adi tional  Mongol ian  medical  and Mongol ian  
Medicine have been  expressed with  publ icat ion  and press,  academic r ela t ions and 

televisi on  program  to in troduce wonders of  tr adit ional Mongol ian  medical  and 

Mongol ian  medicine in  the whole wor ld.  

 Individuals and cul tura l en terprises have made cul tural  transmission  of  

t radi t ional Mongol ian medical  and Mongol ian medicine using  new socia l  media as 

Wechat  accoun ts to promote them. For example, “Mongol ian  and Tibet  

Medicine”(h t tp:/ /www.nmwhyx.com ) ,  “Mongol ian  medicine in  Fuxin” 

(h t tp: / /www. cnfxm y. com ),  “Top Mongol ian Medicine” (h t tp: / /www.meng-ya o.com),  

“Mongol ian Medicine LC” (h ttp: / /www.m wm y. com),  “Mongol ian Medicine Market ” ,  

“Ot och  Mongol ian medical hospi ta l” , “Mongol ian Medical  hospi ta l  in Suibei”,  

“Tradit ional Mongol ian  Medical  Hospi ta l” , “Research  Organizat ion  for  Modern 
Mongol ian  medical  and Mongol ian Medicine” and “Mongol ian  medical  and Mongol ian 

Medicine in  Inner  Mongol ia”.  There i s on ly one appl icat ion  named as “Happy Mongol ian 

Medical  Hospi ta l” .  According to new socia l  media  devel opment  for  tr adi t ional 

Mongol ian  songs and ar ts and Tradit ional  Mongol ian  Medical  and Mongol ian Medicine,  

i t  i s ver y speed,  act ive and power ful .  There are more Wechat  accoun ts for  Mongol ian 

cul ture such  as r el igion , Mongol ian Nat ional  Wrest l ing,  Horse Cul ture,  worsh iping and 

sacr i fice than Tradi t ional  Mongol ian  song and art ,   

 Mongol ian medical and Mongol ian  medicine and websi te,  magazine,  news,  

government  network,  televisi on  and h istor ical  TV channel  for  Mongol ian  Cul ture. But  in  

new socia l  media era,  we can not  conclude good  or bad  socia l  media  for  transmission  of  

Mongol ian cul ture wi th how many members and subscr ibes.  Because doing act ive or  
inact ive procedure for  new socia l  media has been  paid a tten tion  fol l owing factor s such  

as numeral value of members,  r ead news,  comments and react ion , and shar ing. We can 

est imate good or  bad socia l  media  transmission for  Mongol ian  cul ture based on  above 

fact or s.  When  socia l  media  of Tradi tional Mongol ian song and ar t and Tradi tional 

Mongol ian  medical  and Mongol ian  medicine that  i s examin ing more quant i ta t ive and 

http://www.matouqin.com/
http://www.meng-yao.com/
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qual i tat ive than other socia l  media  tr ansfer s,  we can  observe on  the fa ct or s as  coun t ing 

register , new extra  con ten ts of we  chat and most  r ead news.  From resul t  of th is survey,  

we chat  accoun ts for  tr adit ional  song and ar t are presen ts on  the Table 1.   

 

Table1.  Stat ist ics of h i ts of Mongol ian  music and Mongol ian medicine websi t es  

Name of social  

media  

Name of networks (websites,  

Application,Wechat accounts)  
Clicks 

Mongolian song  

Paradise Prair ie Music websi te  756686 

Mongol ian  song and music 173540 

Singer websi te  115134 

Horse head fiddle  57767 

Zol  Mongol ian  song and music 105227 

Song and music in Inner  Mongol ia  56719 

Mongol ian  elemen ts 56719 

The steppe’s song and music  29196 

Traditional  

Mongol ian medical  

Mongol ian  and Tibet en  Medicines  18303 

Mongol ian  medicine in  Fuxin  17540 

Top Mongol ian  medicine 17486 

Mongol ian  Medicine LC 17304 

Market  of Mongol ian Medicine  17299 

 

The Paradise  Prairie  Music websi te  has a  tota l  of more than 750,000 cl icks.  Th is 

is more than the number  of other  Mongol ian cul tura l networks but  th is is general ly not  

r eal ly.  According to this data , the number  of Internet  user s in our  coun try is growing.  

Si tuat ion  of Net work Devel opment  in Ch ina based on  the CNNIC's 44 t h  edi t ion ,  the 

number  of ci t izens who use the network in  our coun try has r eached 8,500,000,000 and 
the In ternet  use has r eached 61,2 % 4 .  According to th is data , the number  of In ternet 

user s in  our  coun try is growing.  In  th is fact ,  user s of Mongol ian  network  have been  

growing.  But  user s of Mongol ian  Cul ture socia l  media have been  decreasing.  There are 

many probl ems.  Main issue is taking a lot  of in format ion from mobi le socia l  media . 

Si tuat ion  of Net work Devel opment  in  China based on  the CNNIC's 44th  edi t ion ,  the 

number  of ci t izens who use the network in  our coun try has r eached 8,470,000,000 and 

the In ternet  use has r eached 99.1% 5 .  Like th is,  even  the new Mongol ian  socia l  media  has 

act ivated the mobi le net work due to the use of computer  networks.  For  example,  creat ing 

Mongol ian  cul tura l tr ansmission  through  the new socia l  media  in Mongol ian per iod 

using a Mongol ian  appl ication , and we chat to tr ansmit Mongol ian  cul ture, have been  

inher i ted Mongol ian  in  the wor ld.  But  use of new media’s as applicat ion , Wechat , and 

websi te is not  enough for  Mongol ian Cul tural Transmission . Furthermore,  Wechats for  
Mongol ian  song and Mongol ian  Medical  and Medicine we chats are more than  we chats 

for  Mongol ian  Cul ture.  

From long observat ion ,  use of these we chats of cul tura l  transm ission  is not 

enough ,  no new con ten t,  and i t has stopped.  Wechat  for  Mongol ian song are more than 

we chats for  M ongol ian  Medical  and Medicine.  Mongol ian  song Wechat  has new con ten t  

and not  few cl icks for  news and new post .  Som e songs have 10000 cl icks.  Also,  

Mongol ian  medical  and Medicine Wechats are more than Mongol ian song and have no 

con ten ts.  For  example,  they are  new con ten ts have been  publ ished in “Mongol ian  

Medical  Hospi ta l  in  Subei”  in  March ,  2018 and “Tradi t ional  Medical  Hospi ta l”  in 

Decem ber ,  2016 .  Increasing people using mobi le network bel ong to  devel opment  for  

uses of appl icat ion , mobi le pa y and we chat ,  it  i s improving resul ts of cul tura l 
t ransmission  such as appl ication , mobi le pa y and we chat . Judging from recipien ts’  data, 

Mongol ian  cul tural  industry is few.  Th is has connected issues in  Mongol ian  cul ture.   
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II II II ..   II SS SS UU EE   OO FF  MMOO NN GG OO LL II AA NN   CC UU LL TT UU RR AA LL   TT RR AA NN SS MMII SS SS II OO NN   II NN   NN EE WW   SS OO CC II AA LL   

MMEE DD II AA SS   
The devel opment  of new socia l  medias becomes  cul tural  tr ansmission  benefi t  as 

space and t ime of Mongol ian cul tura l devel opment.  Th is has many issue of devel opment .  

These probl ems have been  in fluenced in  cul tura l t ransmission  as new socia l  Medias and 

sol ved t ruly the issues which  have been  effect ing future Mongol ian  cul tura l  transmission .   

1）  The di lemma of tradi tional culture  transmission caused by the increasing 

audience of  the  young generat ion in the  new med ia era  

Young l istener s  as one generation  r ecipien ts  and tr ansmitter s  are increasing in 
new socia l  media per iod.  Of course,  the main recipien ts and tr an smit ter s of t r adi tional 

Mongol ian cul ture are the elder  people.  Reasons for  elder  people as elder  one generation  

ages,  Mongol ian  urban izat ion  and being fewer  of Mongol ian  cul tura l  r ecipien ts, have a  

bad effect  on  the tr adit ional  Mongol ian  cul tural  t ransmission  which  young people in  new 

media  era have been  in fluenced consci ous and unconsci ous in di fferen t  cul ture  from 

many di fferen t  nations  for  Mongol ian  cul tura l tr ansmission . Based on  Ch ina's socia l  

data , the young people are the major i t y of peopl e who use socia l  network.  Ci tizens with 

10-39 make up 65.2% of a l l  network user s and are the main  consumers of new socia l  

media .  From the survey,  young peopl e and teenager s make up made up 80.2% 66.5% 

75.4% 44.6% of music,  games,  fi lms,  televisi on  and l i tera ture books such  as love stor y,  

science and h istory in  socia l  media .  Most  of young peopl e r ead l i tera ture and do not  
r ead on ly classi c novel s that are up to 7.6% 6 .  From study resul ts of socia l  media’s uses 

among Mongol ian  studen ts,  they send 6 hours a day in  the in ternet  and oft en  l isten  to 

music,  play the game,  watch  movi es,  matches,  shor t  video and use Wechat .  Cul tural 

internet  uses named as “l ike fast  food st yl e”  for  young peopl e are chal lenge to use of  

classical  cul tural her i tage and tr adi tional cul ture .  It  i s impor tant to learn concept  how to 

r espect  and inher i t their  own  t radi t ional  cul ture for  young people in  r eal  li fe.  

 

2）  Issue of  t radi t i onal  cul tural  transmissio n based on  powerful  cul ture e ffects  

The in fluence of the power ful  cul ture is a  main  character ist ic of  cul tura l 

t ransmission’s global izat ion 7 .  In the process of Tradi t ional Mongol ian cul ture has been  

inher i ted under  the power ful  cul tures of the wor ld,  we have many problems which few 

recipien ts  of Mongol ian cul ture,  assimila tion  with  other  cul tures and disappearance of  

cul tura l  elemen ts.  But  devel opment  of new socia l  medias is possibl e for  tr adi tional 

Mongol ian  cul tural  tr ansmission .  Main tr ansmission  in  new media  socia l  per iod is 

increasing young recipien ts for  Mongol ian  cul tura l  in  socia l  media ,  in fluencing to young 

people’s concepts for  inher it ing Mongol ian  cul tura l  her i tages.  In par t icular ,  it  wi l l  

enhance the tr adi t ional  cul tural  value.  

In new socia l  media ’s era,  devel oped coun tr ies r el ies on  the advan tages of their  
own  cul tura l tr ansmission ,  has been  promoting their  tr adi tional cul ture to other  nat ions 8 .  

For  example,  in  the Uni ted Sta tes,  the fi lm and televisi on  program ,  which  are the main 

wa y of cul tura l  industry,  conquers ¾ of the whole wor ld,  and releases 30 000 hours for  

them annual ly.  Amer ican fi lm industry accoun ts for  6.7% of fi lm Ar t of the wor ld and 

televisi on  program and show hours accoun ts for  50% in  the wor ld.  The st rong  cul ture 

effect  i s so much  in tr adit ional  cul tural  transmission .  Tradit ional  Mongol ian  cul ture is 

under invasions of the foreign  strong cul tures and strong cul ture of Ch ina. For  example 

of cul tura l  tr ansmission  for  Mongol ian  song,  young people are in terest  in  songs.  But  few 

of them do not  know Mongol ian  folk  songs.  From comparat ive study on  usage of  

Mongol ian  song’s mobi le cl i en t  as “E hshig” and Ch inese websi te as “Wang Yi Y an” 

among un iver si t ies’  studen ts,  use of new socia l  websi te for  Mongol ian  song in 

Mongol ian  are less than  use of Ch inese socia l  media .  So do,  in  cul t ura l  r ela t ions, 
di fferen t  cul tures has been  in fluenced and assimilated each  other s in  the h istory.  But  

Mongol ia  cul ture has individual values.  So,  under  the invasion  of new t r ansmission  of  

st rong cul ture,  we must  protect  and inheri t  our own  t radi tional cul ture.   
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3）   Issue in the  transmission of  t radit ional cul ture focus  on cultural  entertainment 
and market  of cultural  industry  

Cultural  industr ia l market  r el ies on  need of economic developm ent  are main 

approaches for  devel opment  of cul tura l  industry.  In  our  coun try,  l inked to domest ic  

cul tura l industry and tour ism, in the developm ent of cul tura l and tour ism industr ies  has 

been  suppor ted based on  market  of t r adit ional  cul tura l industry and when  i t  has been  

promoted by new socia l  medias,  we pa y a t ten tion  to sel l  a t  curren t market  r ates and 

adhere to pr insiple “ fol lowing with  standard pr ices for  market  and store”.  In  market ing 
process,  changing or iginal  tradi tional  cul ture is more and changing main  con tents have 

been  disturbed cul tura l  cen tra l  features .  I t  i s i ssue to Mongol ian  or iginal  cul ture.  I t  has 

been  changed image and features of or iginal tr adi t ional c ul ture and can not  inheri t and 

protect  or igin images of t r adit ional cul ture for  future generations .  In  new socia l  medias’  

era ,  people are in terested  many t ypes of en terta inments using in ternet  networks and 

mobi le that i s an impor tant need .  We presen t to rela ted studies that most  of peopl e using 

mobi le on  the in ternet  provide their  en terta inment  need .  In  th is case,  Nat ional  cul tura l 

t ransmission s’  con ten t  of new media  is en terta inment  and joy so much  and many 

problems have been  ar isen in tr adit ional  cul tura l  transmission . Cul tural  transmission s 

with  en ter ta inment con ten ts are more than other  cul tura l tr ansmission  in cul tural 

t ransmission . In  modern new media ’s era,  r eal i ty of t r adi t ional  Mongol ian cul tura l 
t ransmission  has done by similar  wa y.  For  example,  Mongol ian songs are more  creat ive 

than  other s such  as Mongol ian  medical  and medicine,  Mongol ian  wrest l ing,  Mongol ian 

r i tuals, Mongol ian language and tr adi t ional  scripts .  New socia l  medias’  era,  our main 

issues are how t o inher i t  to the future and protect  t r adi t ional  Mongol ian  cul ture using 

new cul tura l  tr ansmission .  

 

IV.  CONCLUSIONS 

Tradi t ional Mongol ian national cul ture is one of minor it ies’  cul tures’  her i tages 

in  China.  It  i s main  componen t  of Tel l  Mongol ian  Stor ies in  the concept  as “T el l  

Ch inese Stor ies” .  Devel opment  of new socia l  Media  has been  given  an  oppor tun i ty to 

“Tel l  Ch inese Stor ies”  concept  and it  i s best  for tune  for  tr adit ional  Mongol ian  cul tural 

t ransmission .  Mongols have developed cul tura l t ransmission  of new so cia l  media using 

lucky per iod.  Judging from cul tura l  t ransmissions for  Mongol ian  songs and Mongol ian 

medical  and medicine,  new t ransmission  as soci a l  medias are not  enough and i t i s i ssue 

in  Mongol ian  cul tural  developm ent .  So,  we must  under stand and know cur ren t  situat ion 
of Mongol ian cul tura l tr ansmission  and use oppor tu ni ty and luck in th is t ime for  

t radi t ional  Mongol ian  cul ture.   
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